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Letters to the editor
As the magazine produced by 

CSU students for the CSU and 
Fort Collins community, we would 
like to extend an invitation to 
our readers to submit letters to 
the editor ranging from 50-150 
words with your feedback on the 
magazine. This is your magazine, 
and we would like to know what 
you think of the content, design 
or anything else. All letters to the 
editor must be typed in a word 
document and attached to an 
email sent to collegeavenue@
collegian.com. 

Mission Statement
College Avenue is a maga-

zine produced and operated by 
CSU students. Our mission is to 
serve the CSU and Fort Collins 
community with engaging and 
informative coverage of relevant 
topics. Our staff is dedicated to 
providing balanced and accurate 
reporting, as well as visually 
stimulating design and photo-
graphic elements. We also seek 
to provide an outlet for enter-
tainment with the opportunity 
for audience interaction and 
feedback. Above all, we strive 
to maintain journalistic integrity 
through professional excellence. 

College Avenue is a magazine 
produced and operated by CSU 
students and intended as a pub-
lic forum. 

This publication is not an 
offi cial publication of Colorado 
State University, but is published 
by an independent corporation 
(Rocky Mountain Student Media 
Corporation) using the name 
“College Avenue” pursuant to a 
license granted by CSU. 

College Avenue Magazine is 
published by the Rocky Mountain 
Student Media Corporation. Col-
lege Avenue is a complimentary 
publication for the CSU and Fort 
Collins community. 

Please direct any advertizing 
inquiries to the ad staff at (970) 
491-7467. Any corrections and 
letters to the editor should be 
submitted to the editor in chief 
at collegeavenue@collegian.com. 
The contents of this publication 
are copyrighted and may not be 
reproduced without prior per-
mission of the Rocky Mountain 
Student Media Corporation. 

College Avenue Magazine 
CSU Lory Student Center Box 13
Fort Collins, CO 80523
(970) 491-1687
collegeavenue@collegian.com
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College Avenue — as in the road, not the 
magazine (though we are pretty great, too) 
— is the lifeblood of Fort Collins. It carries 
travelers and residents through the heart of 
the city — from Old Town to Harmony and 
beyond. It is dotted with businesses and 
storefronts as unique as Fort Collins itself. 
And, for a CSU student, it’s one of the four 
streets that mark the edge of our campus. 

Although, we may tend to avoid College, es-
pecially during rush hour, there is no doubt 
that when you think of Fort Collins, College 
Avenue comes to mind. So, College Avenue 
Magazine decided to dedicate an entire is-
sue to our namesake. 

In this issue, you will fi nd profi les on several 
businesses that represent the history and 
character of Fort Collins best. Flip to page 9 
to read about Mugs Co! ee Lounge’s dedica-
tion to the environment and the commu-
nity. 

You will also get to meet the people that 
make up College Avenue. Go to page 14 
for a look at our own “Humans of College 
Avenue.” Or, see page 12 for an in-depth in-
terview with Dan Dolan, the owner of Cov-
enant and Freakshow Tattoo and Piercing.

And, if you are curious to see what College 
Avenue looked like in the Roaring Twenties, 
fl ip to page 17 for a Then and Now photos-
tory. 
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Voted #1 Nail Salon CSU & Fort Collins 2012-2013
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SET

Not valid with any other o!ers. 
Must present coupon. Expires 08-01-15

Pedicure & full set
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$45

1015 Taft Hill Road • Suite R 
Cedarwood Plaza in King Soopers Shopping Center 

(970) 472-9279 • www.lanailsfortcollins.com
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By Alexa Phillips
College Avenue Magazine 

College Avenue is known for 
o! ering many services, from 
restaurants and bars to quirky 
local shops, but it also o! ers a 
variety of clothing boutiques. 

Let’s begin at the southern-
most location, Magnolia Moon, 
on 608 S. Mason St. Magnolia 
Moon is unique because it is 
located between the CSU cam-
pus and Old Town. Several of its 
brands are from independent 
designers and made in the U.S.

While many boutiques in 
Fort Collins cater to the older, 
wealthier consumer, Magnolia 
Moon caters to college students 
and young professionals who 
do not have a lot of disposable 
income but who are looking for 
high-quality, versatile pieces. 

The idea is that these pieces 
can be worn for work, inter-
views and events, as well as for 
going out with friends at night 
and on the weekend.

Magnolia Moon is owned by 
Cameron Moon, a CSU alumna 
who graduated in 2012 with a 
master’s degree in design and 
merchandising. She opened the 

store about 10 months ago.
With her boutique, Moon has 

had the opportunity to work 
through styling demonstra-
tions with CSU students and 
faculty, prospective high school 
students, guest lecturers and 
CSU’s chapter of Fashion 
Group International. 

Moon said she wants to give 
back to the community that 
helped to get her started.

College Avenue  is the “heart 
of Fort Collins,” Moon said. 
To her, it o! ers a selection of 
businesses that can’t be found 
anywhere else in the country.

“College Avenue is such a 
vibrant and thriving part of Fort 
Collins and a must-visit stop for 
locals and tourists alike,” she said.

Continuing north on College 
Avenue, we come across Kan-
sas City Kitty, which has been 
in Fort Collins for 13 years. 

Located on 196 N. College 
Ave., Kansas City Kitty’s mer-
chandise comes from 10 local 
designers, who make jewelry, 
accessories, T-shirts, candles, 
artwork and more.

The store’s demographic is 
catered toward many di! erent 
types of women, ranging from 

high school students to women 
in their 30s or older.

Kansas City Kitty has a pretty 
solid standing in the Fort Collins 
community. It forged relation-
ships with other local busi-
nesses and helps fundraise for 
causes like the Animal House, 
Crossroads Safe House and La 
Familia. 

The store has advertised 
with CSU and donated items to 
CSU’s Department of Design 
and Merchandising.

“We strive to make a welcom-
ing environment for everyone 
that comes into the shop,” said 
Trista Price, one of the shop’s 
co-owners. “We enjoy mak-
ing that ‘home-sweet-home’ 
feeling to create a comfortable, 
happy place to come.”

Heading into Old Town Square, 
we come across Cira, a boutique 
that has its roots in downtown 
Denver but relocated to Fort Col-
lins almost 16 years ago.

The store originally targeted 
college students but, over the 
years, found that college 
students only make up about 
25 percent of its customers. 
The rest of its customer base is 
pretty diverse.

Cira o! ers comfort, style 
and more reasonable prices in 
comparison to other boutiques. 
It has a strong interaction 
with the sororities, supplying 
dresses for their events. 

Cira also works with CSU’s 
Design and Merchandising 
Department by sponsoring its 
graduation program and sup-
porting its internship program.

Cira constantly works to bring 
“stylish and fun” merchandise 
to Fort Collins while staying at 
a reasonable price. Its goal is to 
keep its customers happy and 
to keep them coming back, said 
owner Meriam Hanson.

“Because of what we do, we 
get to travel the world, and we 
can say by far this is one of the 
best and most unique places to 
live,” Hanson said. “That is why 
we call it home.”

Last but not least is the new-
comer to the boutique scene: 
Sunday Supply Co. Opening 
its doors Oct. 7, Sunday Supply 
Co. is not just a boutique, it is 
a lifestyle store, according to 
owners Kelli Kroneberger and 
Amanda Hersh.

“Sunday Supply is more than 
a boutique,” Kroneberger and 

Hersh said. “It is a place of 
community. By o! ering unique, 
well-made products and host-
ing events, such as free yoga 
and creative workshops, we 
hope to serve as a lifestyle shop 
that truly encourages a healthy, 
beautiful and balanced life.”

Kroneberger and Hersh 
wanted to integrate the charm 
and history of Old Town into 
their vision and aesthetic. 
When their current location on 
222 Linden St. became avail-
able, they didn’t hesitate to take 
the opportunity to be in such a 
beautiful and historic location.

 The store is geared toward 
women who live a “simple and 
classically stylish lifestyle,” the 
owners said. Kroneberger and 
Hersh said they want to pro-
vide all the materials for indi-
viduals who enjoy comfortable, 
creative space and appreciate 
unique and well-made goods.

To Old Town’s newest tenants, 
College Avenue represents a 
thriving street that is changing 
in business, while still defi ned by 
the true, unique character of a 
small town.

Photo by Sydney Izienicki

SHOP
DROP

till you

on College Avenue
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By Jessica Hayes 
College Avenue Magazine 

 Design  |  Jessica Hayes

Any day is the perfect day for a 
great breakfast. Morning meals 
are the most important part of 
a successful day, and Silver Grill 
Cafe at 218 Walnut St. in Old 
Town is the ideal place to warm 
your heart.

My first visit to Silver Grill 
Cafe was on a chilly Wednes-
day morning. Even during the 
week, the Cafe is filled with 
customers. The unique atmo-
sphere and old-time character 
make me want to sit there all 
day staring out through the big 
glass windows with a warm cup 
of co!ee in my hands.

Over 100 years ago, in 1912, 
Uneeda-Lunch Cafe served the 
citizens of Fort Collins. In 1933, 
the name was changed to the 
existing title, Silver Grill Cafe. 

The current owner, John 
Arnolfo, purchased the Silver 
Grill in 1979 and currently col-
laborates with partners Ian and 
Heather Beckman, as they work 
to maintain Silver Grill Cafe’s 
legacy of great food and unique 
local experiences. 

Now one of the oldest restau-
rants in Northern Colorado, 
Silver Grill Cafe continues to 
make customers feel special.

I asked Heather what she 
thought made the Silver Grill 
Cafe such a special place.

“I would definitely say its 
location, its history; its the 
buildings,” she said. “I kinda 
think it’s a little bit of every-
thing — the sta!, the food.”

As soon as I walked into 
the cafe, I felt an immediate 
warmness from the employees. 
Silver Grill gives a person that 
sense of certainty. You know as 
soon as you step into the door 
that this is going to be great. 

The co!ee cup wall, known as 
“Mug Club,” immediately catches 
your eye as you glance around.

“We call it ‘Mug Club,’” Heather 
said. “You just purchase a mug, 
and there’s a company in town 
that puts the name on them for 
us. So then when you come, you 
get a discounted price and then 
leave them here, and when you 
come, you grab your mug.”

I also loved the rustic, small-
town feeling of the Silver Grill. 
Looking around, I noticed the 
beautiful wood floors, the brick 
walls, and the instant love I felt 
for such a cute restaurant. I 
just had to buy my own mug.

 When I got my menu, it was 
so hard to decide what to get. I 
had heard that the cinnamon 
rolls and the cinnamon roll 

French toast were extremely 
popular, but I had also heard 
that Heather’s eggs Benedict 
are one-of-a-kind.

Ashley Wilson, a junior journal-
ism major, told me all about her 
experience at Silver Grill Cafe. 

“Their cinnamon rolls are 
to die for; they’re really easy 
to pick up because they have 
some already ready to go,” Wil-
son said. “Their mimosa bar 
is great and one of my favorite 
meals is the fried chicken with 
eggs and potatoes.”

The next time I need a quick 
breakfast treat to go, I will defi-
nitely be stopping by Silver Grill 

to grab a box of cinnamon rolls.
“The cinnamon roll French 

toast [Maxie’s French Toast] is 
probably the number one dish 
we sell,” Heather said. “So, we 
take the cinnamon roll, it gets 
sliced in half, and then they dip 
it in French toast batter and fry 
it on the grill.”

According to Heather, 
Christmas Eve is Silver Grill’s 
busiest time of year for cin-
namon rolls. Last year, Heather 
said the bakers made rolls into 
the wee morning hours, baking 
over 1,600 cinnamon rolls by 5 
a.m. Christmas Eve.

Heather’s eggs Benedict is 
not your average eggs Benedict. 
Every week it is di!erent. She 
“likes to experiment with food.”  

“That’s the good thing about 
people and food nowadays, 
they’ll try anything, like there’s 
nothing that scares people,” 
Heather said.  “One of the fun-
niest ones we’ve ever done was 
for Father’s Day when we did a 
‘Crabby Daddy Eggs Benedict,’ 
so it’s an English mu"n, lemon 
marmalade jam, and then deep 
fried soft-shell crab… it was so 
much fun.”

Silver Grill Cafe is continual-
ly making sure that its custom-
ers get the best experience they 
can have. For the restaurant’s 

Silver Grill Cafe 

80th year anniversary, prices 
were rolled back to the original 
1933 prices.

“The first 80 customers, 
three years ago, got prices of 
1933, so there was literally a 
line down the street, so we 
started at 6:30 in the morning,” 
Heather said. “I printed o! 80 
menus and I went down the 
line and handed them out.”

Now, as the years progress, 
every year on one day in Octo-
ber, one extra person is added 
to the lineup for 1933 prices.  
How exciting to get a 5-cent 
cup of co!ee!

Friday, Saturday and Sunday 
remain Silver Grill Cafe’s busiest 
days. With many rooms, the 
cafe is able to accommodate big 
parties.

“I always call it controlled 
chaos,” Heather said. “It’s hop-
ping in here, but we all know 
what we’re doing, you know it’s 
been here forever, so we kind 
of have everything down to a 
science, so it’s really fun.”

Search no more, I have found 
my new favorite restaurant. It 
is a great place to meet up with 
friends for an early morning 
cup of co!ee with a famous 
giant cinnamon roll or grab a 
sandwich for lunch.

Photos courtesy of Silver Grill Cafe

“It’s hopping in 
here, but we all 

know what we’re 
doing, you know it’s 
been here forever, 
so we kind of have 
everything down to 

a science.”
— Heather Beckman, 

   Silver Grill Cafe

serves up history and great food
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KCSUFM.COM

Listen to Your 
Student Run 

Radio!

Listen to Your 
Student Run 

Radio!

KSCUFM.COM   |   NEW MUSIC NOW   |   COMMERCIAL FREE  |  LOCAL

 since 1969

 

Glass Accessories • Men’s, Women’s & Kid’s Clothing • Rock T’s  
Tie Dyes • Jewelry • Body Jewelry • Vaporizers • Hats  
Sunglasses • Sarongs & Much More!

810 S. College Ave • 484-3710  Mon-Sat 10-8 • Sun 11-5

Oldest smoke shop in Colorado
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By Erin Douglas
College Avenue Magazine 

In 2002, McCabe Callahan 
had a vision for a co! ee shop 
after graduating from CSU. 
Now, Mugs Co! ee Lounge is 
one of the most environmen-
tally and socially responsible 
businesses on College Avenue.

From partnering with Fort 
Collins Utility’s Green Energy 
Program, to committing to fair 
trade, to growing some of its 
own ingredients, Mugs is com-
mitted to serving both the local 
community and the environ-
ment.

After 13 years, Callahan still 
manages to dedicate his own 
personal time and resources to 
his green business model.

“I created a 1,500 square foot 
garden in the front yard of my 
house where I grow vegetables 
for Mugs,” Callahan said. “I 
usually bring in about two to 
three pounds per week right 
now, but there will be more to 
come as I have more time to 
focus on it.”

Callahan said he grows vege-
tables like tomatoes, jalapenos, 
cucumbers and squash. Mugs 
is a unique co! ee shop because 
it has a large specialized menu, 
and it makes almost everything 
in-house, such as baked goods.

“Our house blend is Guate-
malan,” Callahan said. “How-
ever, we bring in co! ee from 
around the world.”

More than 85 percent of the 
products at Mugs are fair trade, 
organic, homegrown or locally 
produced. 

The business is committed 
to fair trade, buying from local 

farmers. But, while fair trade 
has huge benefi ts for the farm-
ers, Mugs has to compete with 
larger businesses that practice 
free trade. 

“It is hard,” Callahan said. 
“What seems like such an 
easy thing can sometimes 
be extremely challenging  to 
execute.”

Waste management is 
another di"  culty Mugs has 
to deal with in order to be 
environmentally responsible. 
Many businesses in Fort 
Collins ask customers to sort 
trash into compost, landfi ll and 
recyclable waste bins like Mugs 
does. However, this practice is 
not yet common in society.

“There are so many things 
to throw away and so many 
options,” Callahan said. “Even 
Whole Foods has challenges 
making sure it is clear and 
simple to know where you 
should put things. There is 
not pushback on the inten-
tion or e! ort, but sometimes I 
see frustration on fi guring out 
where things should go.”

Callahan said that dedication 
to the future is what drives him 
to put these environmentally 
responsible ideas into practice 
at his business.

“I just want to leave the 
world a better place than I 
found it,” Callahan said. “Now 
that I have two children, it is 
even more important to me 
that I try my best to leave a 
world as good as I can so that 
they can appreciate it even 
more.”

Coffee Shop with a Vision for the Future

Mugs

Powered by

Wind
Fort Collins busi-
nesses can choose 
to pay a little extra 
to ensure their en-
ergy is coming from 
a green source. 
Mugs chooses to 
buy wind credits, 
which means that 
it is chipping in for 
wind power. This 
program ensures 
that its utility 
money is used to 
help the planet.

do
YOU know
 where your co! ee 

comes from ?
The Wild Boar Cafe & 
Starry Night Espresso Cafe 
purchase co! ee through Coda 
Co! ee, an organic and fair 
trade company that works 
directly with farmers to 
improve the farmer’s commu-
nity and economy.

The Alley Cat Cafe 
purchases co! ee from Fort 
Collins local roaster, Jackie’s 
Java. Jackie’s Java’s co! ee is 
sustainably sourced from en-
vironmentally conscientious 
producers.

Photo by Cam Bumsted
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By James D. Cao
College Avenue Magazine 

It was an early snowy morning, 
the snow billowed around me 
in a dance of white fl urries, cold 
and burning, and there in the 
midst of it all, was I, the hero of 
this story. Just kidding, I fl atter 
myself too much, but Dan Dolan 
is a man worthy of fl attery, a true 
gentleman that I had the plea-
sure of meeting with that day.

Located at 602 S. College Ave., 

covered by heavy clothing, one 
could still see the tattoos snak-
ing around his hand and neck. 
When we spoke, I found he had 
a genuine passion for what he 
does, an infectious energy that 
transcends beyond just doing his 
job.  I was curious of the story 
behind the man and how he 
transitioned from a mechanical 
engineer major to a tattoo artist.

So the fi rst question is, what 
drew you into the profession 
of being a tattoo artist?

“At the end of the day, you’re 
gonna have to fi gure out what 
makes you happy at the end of 
your life and sitting behind a 
cubicle didn’t seem like what I 
wanted to do for the rest of my 
life. I like to be around people, 
I like to be around artists, and 
I like to be around art. I guess I 
saw an opening in the industry 
that a lot of tattoos shops are 
sort of run like a pirate ship, you 
know like a clubhouse for boys, 
and I saw an opportunity to run 
a tattoo shop like a business, and 
sort of appeal to the school that 
I went to. And, fortunately, CSU 
has been hugely supportive.”

Yeah it’s great up at CSU. 
There’s defi nitely a stereo-
type surrounding people who 
are super tatted up but what 
they don’t know is that some 
tattoos hold meaning.

“Yeah, if you go to Nebraska all 
tatted up, people look at you like 
you just landed in a spaceship 
(laughs). Thankfully, Fort Col-
lins is very expressive. Tattoos 
mean a lot to people. One time 
we had a woman come in who 

just had a double mastectomy, 
you know for breast cancer. And 
my artist, Tyler Eilbeck, had 
the honor of doing a beautiful 
fl oral piece from her collarbone 
covering her chest. It was an epic 
piece. I think I cried. You know, 
it shows how we can do some-
thing beautiful for someone and 
it means a lot that it holds a lot 
of meaning to that person.”

Yeah, I see that a lot of people 
getting tattoos are usually 
artists or people who have an 
event to remember. 

“The thing about tattoos is 
that it isn’t just for artists. I see 
people getting tattoos who don’t 
have a single artistic bone in their 
body, (laughs), but the thing is, 
they have a want for art. And 
that’s what we do. They have an 
emptiness that they want fi lled 
with art, and we do that for them. 
They can walk out and have 
something that fi lls that need.”

So how does one become a 
tattoo artist?

“You fi nd an artist that will 
mentor you, then you would 
start out as a shop helper be-
cause we want to start you from 
the ground up. So we have you 

sweep the fl oor...and once they 
have learned everything they 
have to learn besides tattooing, 
then they become an apprentice. 

An apprenticeship involves 
thousands and thousands of hours 
of drawing. Really it’s understand-
ing art and how it translates to the 
human body, and that’s the very 
di!  cult part. It’s like someone 
who is an amazing oil painter 
doing gra!  ti. A lot of the time is 
spent teaching them how to trans-
late art in to tattoo art. 

Once you go through the art 
aspect of it, then you start to tat-
too. The fi rst person you tattoo 
is yourself. You do a foot, a hand, 
then you move to your friends 
and family, people that can han-
dle you at your worst. 

Then after we think you’re 
good enough, you start doing 
customers. And after, if your 

mentor thinks you’re ready, you 
become a full blown artist.”

That sounds like a lot of hard 
work and discipline (thinks of 
my dedication to surf the web 
two hours before a paper is 
due), it shows how passionate 
you have to be about your work. 

“What’s neat about this place 
is most of these guys have been 
with me for 2 to 5 years. And 
they all sync really well, and they 
sort of drive each other. Some-
body will do like a really cool 
tattoo and it will play o" , and 
then another artist will sort of 
build o"  of that and do some-
thing even cooler, and they sort 
of push each other, constantly, 
to create more interesting, more 
beautiful, more vibrant tattoos."

It’s great to see artists passionate 
about their work. Anything to say 
to people wanting a tattoo?

“This is something that is im-
portant, there are so many young 
people that come out of Engle-
wood, Aurora, Highlands Ranch, 
who you know this is their fi rst 
time away from home, right, and 
they start hanging out with some 
cool people. And they’re down-
town, and they see all these great 
tattoos, and they are like ‘I want 
to get a tattoo.’ So, they come in 
here and they want to get a wrist, 
or a forearm, or a huge shoulder 
cap. I’ve tried to tell them from 
personal experience, ‘Look, when 
I was your age, I thought I was 
going to be a mechanical engi-
neer and look at me now.’

Life takes you in a lot of 
directions, and before you get 
visibly tattooed, remember, you 
might end up in Nebraska where 
people think you just landed in a 
spaceship. Because tattoos, they 
a" ect everything. They a" ect 
who comes in your life and who 
leaves your life. If you’re fi ne 
with something visibly staying 
with you forever, then go ahead 
and get that large visible tattoo. 

I love tattoos because it gives 
people a chance of expressing 
themselves. Your tattoo says some-
thing about you.  I hope that our 
tattoos don’t negatively a" ect the 
future, but unfortunately, some-
times it does ... It’s just knowing 
where you’re headed in life.”

Dolan was a great person to 
talk to. After having a lengthy 
conversation too long to be 
transcribed into these pages, I 
left with more insight into the 
world of tattoos then I did when 
I came in. Seeing the passion 
and perspective through which 
he viewed tattoos, as something 
more than ink on skin, reveals 
the thought that tattoo artists 
put in when they decide to give 
locals and students a picture 
that will last forever.

“It is a painting that you carry 
with you all the time, it’s a beauti-
ful picture that can remind you of 
a moment or a stand in your life,” 
Dolan said. “College is all about 
change and experience. It’s all 
about new place, new friends and 
new scenery, and this is kind of a 
part of it. And it’s cool that people 
will include us in it.” 

Photos by Madison Brandt

The Coventant Tattoo team: (back left to right) Jackson Walker (apprentice), Rob Nicholl (tattoo artist), Martin Sandovall (tattoo artist), (front left to right) Yogi (tattoo artist), Shane Kvarnstrom (tattoo 
 artist) and Shane Thomas (piercing specialist).

— Dan Dolan, owner

Ink
covered by heavy clothing, one 

Ink
covered by heavy clothing, one 

Moments
in

Covenant Tattoo and Piercing is 
owned and operated by Dolan, 
a previous student of CSU. He 
also owns Freakshow Tattoo 
and Piercing, which is located at 
1232 W. Elizabeth St.

Walking into Covenant, I 
was surprised by the inviting 
presence of the shop; there was 
a lot of natural light and unique 
decorations that made it very 
welcoming. Dolan is an intim-
idating man; he stood tall, and 
even with a majority of his body 

“[A tattoo] is a 
beautiful picture
that can remind you of a moment
or a stand in your life.“

 Q &A with Owner of Covenant  and Freakshow Tattoo and Piercing
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By Abby Kurtz
College Avenue Magazine 

College Avenue is filled to the 
brim with shops, boutiques, 
cafes and quirky hotspots. 
Hours can be spent exploring 
and purchasing up and down 
the street. Sometimes, it’s hard 
to find something di!erent 
and special amid the chaos of a 
shopper’s high. 

However, something truly 
unique is hidden amongst 
the rest. Tucked away in Old 
Town Fort Collins, a small shop 
called Ten Thousand Villages 
has worldwide benefits for lo-
cal buyers. 

Ten Thousand Villages is 
a nationwide store, based 
in Pennsylvania. It is run 
completely by volunteers, is 
non-profit, and runs under fair 
trade guidelines. 

This special store brings 
handmade crafts and goods 
from over 30 countries right 
here to Fort Collins. By bring-
ing international artisans and 
craftsmen to an American 
market, some underprivileged 
families are able to make a 
profit and provide for their 
family. 

Valerie Been, assistant man-
ager and volunteer coordinator 
for the store, said the store’s 

mission is to “help people in 
developing countries to earn a 
working wage.”

Ten Thousand Villages 
promotes positive change for 
families around the globe, as 
well as for their employees. 
Workers at this store volunteer 
their time to support the fami-
lies who supply the store. 

“I felt I would make a di!er-
ence in the world,” Been said. 
“The impact this store has on 
the world is absolutely a mo-
tive for my decision in working 
here.”

The store sells everything, 
from jewelry and bags, to note-
books, dishes and trinkets.  Ten 

Ten 
Thousand 
Villages 
supports 
families

WORLDWIDE

Thousand Villages sells goods 
from all over the globe, with 
major suppliers in regions of 
Africa and India. 

New customers are greeted 
with a description of the 
store and the motives it has 
in supporting the world and 
the people in it. Customers 
soon discover the unique and 
creative products available and 
become invested in the store 
and its message. 

Kate Kenny, a senior inter-
national studies major and in-
store intern, chose to support 
Ten Thousand Villages as part 
of her President’s Leadership 
Program.

“I like what this store stands 
for,” Kenny said. “I want to 
educate the community and 
make an impact with their fair 
trade program. I have such 
an appreciation for the entire 
concept, it is truly impressive.”

Next time you are looking 
for a cause to support and a 
cute or bohemian accessory, 
head on over to Old Town and 
help support Ten Thousand 
Villages, plus the hundreds of 
families they hope to provide a 
future for. 

FAIR TRADE FEDERATION PRINCIPLES

Create Opportunities for Economically and Socially Marginalized Producers

Develop Transparent and Accountable Relationships

Build Capacity

Promote Fair Trade

Pay Promptly and Fairly

Support Safe and Empowering Working Conditions

Ensure the Rights of Children

Respect Cultural Identity

Cultivate Environmental Stewardship

1

3

2

4

5

7

6

8

9

Information from fairtradefederation.org
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What You Need To Know
About Recreational Marijuana

As Recreational Marijuana becomes a reality in Larimer County, Choice 
Organics would like to highlight the rules for marijuana consumption.

• It is illegal to possess any amount of marijuana if you are under the age 
of 21. It is illegal to provide to or consume marijuana with a minor under 
the the age of 21.
• Adults 21 and older are allowed to possess one ounce of marijuana at 
any given time.
• It is illegal to consume marijuana in any public place.
• It is illegal to drive under the influence of any drug, including marijuana. 
Driving under the influence of marijuana (or any drug) will result in stiff 
legal penaalties.
• Adults may give away up to one ounce to another adult 21 and over, but 
it is illegal to sell marijuana outside a licensed retail marijuana business.
•Marijuana that is bought legally in Colorado, stays in Colorado. It is 
illegal to travel outside the state with any marijuana, including infused 
edibles and topicals.

Sponsored by:

Choice Organics
813 Smithfield Dr. Unit B, Fort Collins, 80524
www.ChoiceOrganicsInc.com • (970) 472-6337
Now Serving medical patients and retail customers



“

“Well love 
is a burning 
thing...and 
creates a fiery 
ring.”

“I’m a permanent 
fixture [on College 
Avenue]. Make 
sure you get my 
pipe in the photo, 
you wouldn’t 
recognize me 
without it.”  

“I want to travel the 
world. I’ve been to 
parts of Asia, but I 
really want to go to 
Sydney, Australia. It 
would be something 
di!erent. I want to 
see di!erent styles 
of life.”

This studio was so much more expensive to build than I anticipated. 
What I really wanted to do was to go into high-end, super creative 
no-restrictions art pieces. The problem is that they’re di"cult to 
sell and what I need to do right now is pay some bills. I feel like right 
now I’m more of a tradesman than an artist. I can make the money. 
I do things in an artful manner, but I’m making three-inch pipes — 
that’s my bread and butter.

“We have been 
married years and 
years: 61 plus years. 
Young people in 
relationships 
should get to know 
the other person 
well. Be careful and 
be prepared.”

Humans of

”

AvenueCollege

— Mark (Mad Marbles)

Photo by Erin Douglas

Photo by Erin Douglas

Photo by Abby Kurtz

Photo by Abby Kurtz Photo by Erin Douglas

14      College Avenue Magazine  |  March 2015  Design   |   Erin Douglas 



    collegian.com   |  #heycollegian     15

By Skyler Leonard
The Rocky Mountain Collegian

Design | Ricki Watkins

For over 5 miles, U.S. Highway 
287 turns into College Avenue. 
Coming from the north end, the 
construction-ridden asphalt 
gives way to Old Town. The old 
brick and shop windows blend 
with dark trees and sidewalks 
from the car window.

Just before Mountain Av-
enue on the left is the path to 
the historic Old Town Square. 
Soon, the old cobbled pathway 
that people have walked on 
for over 30 years will change.  
The city plans to update and 
refurbish the Square. In total, 
the reconstruction will cost 
$3.9 million. 

Along College Avenue, things 
are constantly changing. Build-
ings are torn down, old shops 
are given a facelift and new 
ventures get their start.

South of Old Town in par-
ticular, projects and new build-
ings are popping up along areas 
that were lacking in money and 
business in years past. Now, 
however, new projects are 
slowly but surely changing Col-
lege Avenue and the view from 
the car window down Fort Col-
lins’s main roadway.

NEW MEDICAL CENTER

Once Old Town ends, CSU 
begins. The tree-fi lled campus 
breaks the regular street inter-
sections for a mile as buildings 
like the University Center for 
the Arts and the South College 
Fieldhouse pass by. Despite the 
fact that CSU has many con-
struction projects happening 
at one time, the one that will 
soon impact College Avenue 
the most is a new medical 
center.

The $59 million project will 
replace the old medical facility 
and change the corner of Col-
lege and Prospect. Last fall, the 
university bought residential 
houses in the area and now 
plans to tear this area down to 
make space for the new 113,000 
square foot center.

“The new CSU Medical Cen-
ter will serve as a prominent 
gateway to campus and will 
certainly become a signifi cant 
asset to our students and the 
broader Fort Collins commu-
nity,” President Tony Frank 
said in a statement.

FOOTHILLS MALL UPDATED

After CSU, College Avenue 
changes from old historic 
buildings to a new and always 
growing space where new res-
taurants and stores set up shop 
while other older ones change 
locations to settle elsewhere. 

Down south College Avenue, 
one of the biggest renovations 
underway for the City of Fort 
Collins is the Foothills Mall, 
which sits in Midtown Fort 
Collins, an area that in years 
past has faced lessened busi-
ness.

The mall, which sits right o!  
of College Avenue, is a part of 
Midtown the Fort Collins City 
Council has pushed to rejuve-
nate since 2013.

According to the city, the new 
mall will have 660,000 square 
feet of retail space and include 
a 10-screen Cinemark all-
digital movie theater, 400 to 
800 apartments and a variety 
of new and old retail business 
in the new space. 

The $300 million redevelop-
ment is well underway and is 
expected to fi nish by the end of 
the 2015 holiday season.

Did you know you can take College Avenue all the way 
to Denver?

It sure blew MY mind when I fi rst found out.
After becoming U.S. Highway 287 in Loveland, the 

route reaches Broomfi eld and becomes Colorado State 
Highway 121, more commonly known as Wadsworth 
Boulevard. Wadsworth passes through Je! erson County 
and parts of southwest Denver County all the way to 
Lakewood, near Littleton.

The road is named after Benjamin Franklin Wadsworth, 
one of the founders of Arvada, as well as the town’s fi rst 
postmaster general. It was paved in 1937.

Rather than take I-25 home from CSU, Denver natives 
like Samie Sposato, a junior majoring in journalism, some-
times prefers to drive College. Sposato is originally from 
Westminster, and she is an employee at student media.

“It doesn’t take much longer going to Denver by taking 
College,” Sposato said. “I usually take it when I notice the 
highway is backed up or when I want a smooth drive.”

Not everybody agrees that College is the better alter-
native to I-25. Pamela Shapiro, a journalism junior, is 
a fan of I-25. Shapiro is also a student media employee, 
and her home is in Highlands Ranch.

“I take the interstate because it’s faster and it’s closer to my 
house,” Shapiro said. “Wadsworth has too many tra"  c lights.”

I recently took College home to Englewood for the fi rst 
time. It was poorly timed; it was during a blizzard, so the 
low visibility almost forced me o!  the street. But, there 
was no merging or exiting to worry about, the tra"  c was 
more reasonable than the interstate and the speed limit 
is less intimidating.

Although I-25 gets you to Denver in half the time (de-
pending on how many accidents there are) with a stun-
ning view of the Rocky Mountains, College is more con-
nected to the heart of Colorado as it carries you through 
the small town of Berthoud and Main Street in Longmont.

By Hunter Goddard
College Avenue Magazine

What’s 
BEYOND

College Ave?

Looking at the
FUTURE OF

U.S. 287 NORTH GOES THROUGH:

of new and old retail business 

The $300 million redevelop-

expected to fi nish by the end of 

WY
MT

Cool fact: U.S. Route 287 will take you 
through Yellowstone National Park.

OKOK

TX

Cool fact: U.S. 287 is the shortest route 
from Denver to Dallas-Fort Worth.

Photo by Joe Tiner

U.S. 287 SOUTH GOES THROUGH:
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By Cisco Mora
The Rocky Mountain Collegian

Then & Now
These historic photos from 

College Avenue are from the 
1920s. Contrasted with photos 
of the same spot 85 years later, 
one notices some significant 
changes. Structurally, many 
of the prominent buildings 
remain with a few modern 
updates. The trees are much 
more abundant in the new set 
of photos, even though the 
median is no longer filled with 
flowers. Culturally, there are 
many di!erences to be noted. 
The roads have been remod-
eled with new stoplights to 
facilitate high tra"c due to a 
growing population. Mean-
while, the automobiles have 
been modernized and diversi-
fied. 

The old photos serve as 
a reminder of the pioneers 
who came before us. Think 
of the students in the 1920s 
who worked to develop Fort 
Collins into the city we enjoy 
today. Every student who has 
walked down College Ave since 
then has had the opportunity 
to influence culture, aid the 
development of the city and to 
make history. What vision do 
you have for Fort Collins 85 
years from now?

COLLEGE AVENUE

Photos courtesy of Colorado State University Photos by Cisco Mora 
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By Hunter Goddard
College Avenue Magazine 

Entertainment comes in a va-
riety of forms at The Whiskey 
in Fort Collins.

Stylized as The Whisk(e)y, this 
up-and-coming bar and venue is 
located at 214 S. College Ave. No. 
2. It is the second-largest whis-
key bar and lounge in the state of 
Colorado with over 800 whiskies 
in its catalogue.

According to General Man-
ager Chris Fernald, the bar 
hosts live music every Friday 
and Saturday, burlesques and 
drag shows once a month and 
comedy every Sunday.

“It’s a more intimate setting 
than, say, the Aggie or Hodi’s 
or any of that other big stage 
stu!,” Fernald said. “It’s a 
mellow atmosphere. You can 
just sit and drink and talk to 
people.”

According to J. Jenson, a 
bartender and booking agent, 
a variety of shows perform for 
the cozy environment.

“We’ve been open for 10 
months; a year this May,” Jen-
son said. “We initially opened 
with 456 whiskies, still the 

second largest in Colorado.”
Chris Carter, the guitarist and 

lead vocalist for the local inde-
pendent band See to Center, 
played at The Whiskey Feb. 20. 
Carter said not very many ven-
ues have sound technicians who 
actually know what they are 
doing, but The Whiskey does.

“It’s nice to have a good 
sound and light system,” Carter 
said. “It’s not as common as it 
should be to have a good sound 
guy at venues. A good sound-
man doesn’t necessarily make 
you sound better but a bad 
one can make you sound quite 
horrible.”

 The Whiskey is an excellent 
addition to the Northern Colo-
rado music scene, according to 
Carter. He moved to Colorado 
from Washington when he was 
in middle school and graduated 
from Western State Colorado 
University with a sociology 
degree before moving to Fort 
Collins and starting See to 
Center.

“I’m a big fan of the North-
ern Colorado music scene and 
the Colorado music scene in 
general,” Carter said. “There 
are an astonishing number of 

Famous Musicians from CO

Photo by Cam Bumsted

popular bands that came out of 
Colorado, from jam bands like 
The String Cheese Incident to 
electronic artists like Pretty 
Lights.”

The Lumineers are a good 
example of a Colorado band’s 
success story, Carter said, be-
cause the band moved to New 
York for a few years without 
any luck before returning to 
Colorado and launching a 
career worldwide.

“It can be much more 
beneficial to be a big fish in a 
small pond than to be in the 
vast ocean that is the music 
scene in places like New York 
or California and that’s a huge 
reason why I will always keep 
playing music in Colorado,” 
Carter said.

According to Carter, the 
Northern Colorado music scene 
is underrated, but that is not 
necessarily a bad thing because 
for him and his percussion-
ist bandmate, John Wiberg, 
experience and hard work are 
enough to succeed here.

“The Whiskey is a great new 
venue for Fort Collins,” Carter 
said. “Also, whiskey is deli-
cious.”

The Whisk(e)y 
Not just for whiskey lovers

3OH!3
City of Origin: Boulder
Genre: Pop
Best Known For: 
“Don’t Trust Me”

Breathe Carolina
City of Origin: Denver
Genre: Electronic rock
Best Known For: 
“Blackout”

Flobots
City of Origin: Denver
Genre: Rap rock
Best Known For: 
“Handlebars”

The Fray
City of Origin: Denver
Genre: Adult contemporary
Best Known For: 
“How to Save a Life”

Pretty Lights
City of Origin: Fort Collins
Genre: Electronic
Best Known For: 
“Finally Moving”

OneRepublic
City of Origin: Colorado 
Springs
Genre: Pop, rock
Best Known For: 
“Counting Stars”
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By Lawrence Lam
The Rocky Mountain Collegian

1:17 a.m.— While eating my 
hot dog, the glow of incandes-
cent lights hung from the tree-
tops and blurred as I passed 
the crowds heading for home. I 
was nearing Howes Street and 
I still couldn’t fi nd my car. 

My wallet was empty. I needed 
to pee. It was cold, so very cold. 

That was Friday night in Old 
Town — or, rather, Saturday 
morning — and, by all accounts, 
the night was a success.

My mission was simple: enjoy 
the night, no matter what hap-
pens. I started the night with 
$18.90 in my checking account.

 
Something Old

10:20 p.m. — I left my apart-
ment ready to take on the 
night, like most weekends — let 
the shenanigans begin.

Maybe it just wasn’t meant to 
be that night, or maybe I’m start-
ing to grow up, but I couldn’t 
handle the usual hot spots, 
like Trailhead, Bondi, Yeti, Rec 
Room, Lucky Joe’s, etc.

Don’t get me wrong, these 
bars are great. I have fond, 
half-conscious memories of de-
bauchery and hooliganism root-
ed in these very places. Some-
times, tequila does make your 
clothes fall o! , but I wouldn’t 
know. *cough* *cough* 

But Friday just wasn’t one of 
those nights.

10:38 p.m. — I was standing in 
line to get into Lucky Joe’s for 20 
or 30 minutes, nothing out of the 
ordinary; that wasn’t the problem. 

The problem was the amount 
of people inside. With everyone 
bumping into each other, I feel like 

more beer ends up on the floor and 
on my shirt than in my stomach. 

And conversation was impos-
sible. I’m not a loud person: some 
say I’m docile by nature. No one 
could hear a word I spoke. They 
just nodded and smiled.

I left within the hour. It was all 
too much. I didn’t even get a drink.

Something New

11:14 p.m. — I needed a 
drink, like really badly. I was 
trying to have fun and it was a 
lot more work than it should’ve 
been. 

I took o!  from the friends I 
met in the Square and ventured 
away on my own, eventually 
fi nding myself at Elliot’s Martini 
Bar. It’s not my typical kind of 
place, but I went with it.

It was quiet and dimly lit. 
It’s a small space, but it was far 
from the shoulder-to-shoulder 
atmosphere I had just left. While 
I waited for a friend, I grabbed a 
quick drink, bartender’s choice. 
He made me a “Winnie-the-
Pooh-is-a-Drunk,” with bour-
bon, honey and fresh lemon. It 
was delicious. 

But as great as that drink was, 
I won’t be stopping back soon. I 
love the place, not the price. 

The drink was $7, and I 
tipped an extra buck, almost 
cutting my nightly budget 
in half. I’m all for trying new 
places and exploring Old Town, 
but I’m a graduating senior so 
quantity over quality. That’s 
why I love Sam’s Club.

11:35 p.m. — When my 
friend arrived, we headed to 
Pour Brothers, another fairly 
small bar I’ve never been to 
and grabbed a pint (I got New 
Belgium’s Snapshot and she 

had Dry 
Dock Brew-
ing’s Apricot 
Blonde).

It felt like the set 
of a sitcom. I can’t 
explain why, but as I was 
drinking, I thought about 
how if I had a problem, I would 
come here. Not necessarily 
to drink, but because I was 
getting that weird TV, every-
thing’s-going-to-be-okay vibe.

12:48 p.m. — We nursed our 
beers, costing $10 total includ-
ing tip, and chatted for an hour 
before heading out. I bought 
her a beer, so she returned the 
favor by getting me a hot dog. 

Now, a hot dog doesn’t sound 
good when you’re sober in the 
middle of the afternoon as you 
stand in line at a gas station to 
pay for your tank. But there’s 
something about a hot dog af-
ter midnight, when you’re just 
tipsy enough, that’s perfect. 

1:18 a.m. — That hit the spot. 
It’s time to go home.

1:24 a.m. — Where the f*** is 
my car? I’m not even drunk.

1:33 a.m. — There it is.

The Morning After

9:30 a.m. — Like all good 
nights, it’s more about remi-
niscing the morning after than 
experiencing the actual night.

I didn’t get my night of debauch-
ery, as I expected. There are other 
weekends and nights for that. 

But that doesn’t mean my mis-
sion was unsuccessful. I found 
friends (new and old), tried new 
drinks and places, lost and found 
my car, ate a glorious hot dog, man-
aged to keep 90 cents in my check-
ing account and got home safe. But, 
above all, I enjoyed the night.

My mission 
was simple: 
enjoy the 
night, no 

matter what 
happens.

Photo by Lawrence Lam

Bar crawling in Old Town

“

“






