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Artist Statement

Kailee Kwiecien

Visual problem solving is an unending obstacle that continuously requires quality design. In this ever-changing
world there is never a shortage of consumer interactions that could be made better through sharpened
constructs. The work created draws inspiration from simplistic ideas and the design | absorb throughout my days.
| gather motivation from what has been done in the past with design, with trends happening today. Patterns from
the past and present persuade my work to go in one direction or another, and to cross barriers of time with
design. My goal with this is to evoke an emotional attraction to the work, and make those everyday interactions
relatable to a larger audience. There is much to learn from what has been done, and endless ways to improve and

elaborate on design for the better in this dynamic place we call home.
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Figure 1: Art Department Rebrand Web
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2015
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Figure 2: Art Department Rebrand Poster
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Hella small batch waistcoat
thundercats celiac. Tattooed
hashtag chicharrones celiac
green juice, letterpress shabby
chic pop-up mustache helveti-
ca. Authentic four loko synth
salvia, mixtape health goth
plaid aesthetic pour-over.



Look inside for more favorite
summer time desserts...
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Prehest; the oven to 150 degrees E
])otl’.omsoFtwog-inchrmndmkepans

‘miing bowl, st bogelher the our,

‘ beking powder, selt, & sugar.

In & bow, beat: the eggs.
Add the milk until Fully combined.

Gradually stir the egg & milk mixture into flour mixture.
Knead clough for one minute on a lightly foured board.
Pathﬂlf'thecloughin[.oeachcakepun
Bake until lightly browned, shout. 15 minutes.

Turn shorticake layers out. onto cooling racks.

Wash & dlice strawberries: o : g /
Sprinkle with sugar & let, stand FE)I’:BOF ninules.
Spoon helf of berries wih Lheipice
over one shorleake lager. 7~ 7
Place second layer on l’.op&spéoz;- '/

remaining berries & juice over it.
Top with whipped cream.

- TOWL TME Prep: 25 min

Figure 3: Strawberry Shortcake Infographic



Figure 4: Clara Hatton Poster
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Figure 5: Marriage of Figaro Poster
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Figure 6: Art Department Rebrand Web
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Figure 7: Bookends Business Collateral
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Figure 8: Bookends Mobile



Figure 9: Art Department Rebrand Mobile
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Figure 10: Robot Car Article Spread
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