


Artist Statement:
Abby Cohen

Graphic Design provides diversity in product and content. It asks you to solve a problem creatively and to communicate visually and

effectively. In my work | strive to create design solutions that are both clear in function and are aesthetically pleasing. | like to employ
my skills of illustration and hand lettering to create unique pieces.



Title Original Format

Figure 1: Pet Night (poster, digital sign, table cards) 11inx17in
Figure 2: Mural for 2018 Winter Olympics

Figure 3: Card Cover for University Housing 3inx5in
Figure 4: Internal postcards for Housing & Dining Services 11inx4.25in
Figure 5: Logo for RocketPress publishing company

Figure 6: Logo, app design, and environmental design for Radio Lab

Figure 7: Figure 7: Book jacket for Animal Farm

Figure 8: Bag design for Housing & Dining Services

Figure 9: Invitation for Triple Crown Sports

Figure 10: Magazine fold-out
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Figure 1: Pet Night (poster, digital sign, table cards)
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Figure 2: Mural for 2018 Winter Olympics
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Figure 3: Card Cover for University Housing
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Figure 4: Internal postcards for Housing & Dining Services
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Figure 5: Logo for publishing company
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Figure 6b: App design for Radio Lab podcast
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Figure 6¢: Environmental design for Radio Lab recording studio



GEDYGE OQRAWELL

™ALL AUIMALS
ARE EQUAL.

"ALL AUIMALS ARE EQUAL.
BUT SOME AUIMALS ARE
MORE EQUAL THAU OTHERS.”

EJrwell was born E
Arthur Blair on

in eastern

a Brifish ol o lazy and drunken that one
daoy he forgels to feed his livestock. The ensuing rebellion
under the |lsadership of the pigs Napoleon and Snowhall
leads o the animals laking over the farm. Yowing ta eliminote
the tertible inequities of the tarmyard, the renamed Animal
Farm is organised to benefit all who walk on four legs. But as
fime passes, the ideals of the rebellion are corrupted, than
hecoma a writer, He forgatten. And semathing new and unexpected emerges. . .

described his uapa

WEHL THWIWE

Animal Farm - the history of a revolution that went wrong -
is George Orwell's brilliant satire on the corrupting influence
af pawer

PENGUIN
Fiction

Figure 7: Book jacket for Animal Farm



Figure 8: Bag design for Housing & Dining Services






Raymond Loewy was an industrial designer wha did more than Loewy's theory, “Mest Advanced Yet Acceptable.” states that

persen in the twentieth century 1o shape the sstomers iy Detwen & curie: of new things a fear
i of anything too noew and so they gravitate toward products
tnat are bold. yet instantly comprenensible.

of American cultisre, His firm chesi centuny
ke the Exomn logo. the Liick Strke

bus. and even the icanlc blue nose an Alr Ferce One. =
Altred Sloan, the CEO of General Motars, found that

ear style and color every year coLld get more con
to want mare of the same praduct

Hal
i artists 1o make new prad

 crificism. Auther In Silicon Valley, where venture capitaksts sift through a surfeit
ot proposals, many new ideas are promated &s & fresh spin on
ccesses. The hame-rental company Airbnb wes once

¢ “eBay for hemes” The andemand SOTVICE

campanies Uber and Lyft were ance considered "Alrbnb for
Uitier 1ok off, néw star-ups began brandi
ca has boen a sequal of a previeusly succe:
&n adaptation of 4 previously successtul book. The hit-m

ut the o 5" doesn’t apply just i
formule in Hallywaacd e ik on infiniely rec But the prefere; joesrt apply just 1o

ture capitall Stanley Lieberson, a
sociologist at Harvard,  the evolution of
our awn ident e the popularity of baby names,

e Ike namative parents prefer fi
are vessels containing but not too commen, optimal
hemes=surpiise serving 95 3 doarway 1o othor children's name
teeling of tamillarit

N
s that frorm afar
seem like giant ke

Fiaure 10: Maaazine fold-out

In the 1960s, psychalogist Rebaern Zajeric conducted o serie
f vhere he showed subjects nonsense words,
tars and asked ther
which they preferr dly after study, peoplo relatily

gravitate: rd the words and shapes they'd seen the mest

Their preference was for famil: g for sleoker—a simple smooth shell, the
ulbet. His first designs were met with considerable
stedl. | knew [the proposal] woulkd
jerad, but repeated exposure ., o this kind of

s 5 koW 83 11 “mere=pesure effect” and
ane of the sturdiest findings in madem psycholegy. Acrass
indrecs of studies and mete- studies, subjects
around the work! prefer familiar shap
landscapes, consumer goads, sangs, and h
volces—even for sur awn faces. The prefe
familliarity i§ $0 universal that seme think it must be
written into our genetic code

One of Loowy's final assignments as an industrial designer was
ta add an element of familiarity to & truly novel invention: NAS#
first spece station. Loewy and his firm conducted extensh
habitability studies anc found subte ways to make the outer-
space fving quarters feel more like terrestrial houses—seo

mtortably in more famikar

co In exotic condifions.”
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“«GOOD DESIGN

KEEPS THE USERS
HAPPY; THE mall detal i films
MANUFACTURER IN e

4 more perfe
manifestation

THE BACK, AND sty
THE AESTHETIC
UNOFFENDED.




