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Artist Statement

Katie Clonan

As a graphic designer | am motivated, detail-oriented, and always looking to tell a story. For me, the
interest in graphic design is in the challenge of communicating a specific feeling or value system to the viewer. In
my work, | lend toward design that contains clean and thoughtful type choice and composition. It is intended to
be creative, but simple and to the point. In my academic work at Colorado State, | have worked on a variety of
projects that emphasized conceptual problem-solving and technical proficiency. These projects have taught me
valuable skills and helped me develop as a designer. | am excited to enter the graphic design field full-time and

continue to learn and grow.
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Title

RITA Conference Identity

RITA Decorative Poster

Old Balls Brewing Co. Identity
Wim Wenders Filmhouse Poster
Alaskan Waters Cover & Spread 1
Alaskan Waters Spread 2

Alaskan Waters Spread 3

Art Department Lookbook Design
SupplyDrop, Product Box

SupplyDrop, Business Materials

Media

Digital lllustration
Digital lllustration
Physical Product
Digital lllustration
Digital lllustration
Digital lllustration
Digital lllustration
Digital lllustration
Physical Product

Digital lllustration

SupplyDrop, Web Layout & Mockup Digital Illustration

Original Format

Adobe lllustrator, 11 in x 14 in

Adobe lllustrator, 11 in x 17 in

Hand Drawing, lllustrator, Photoshop, Photography
Photoshop, lllustrator, Photography 24 in x 36 in
Indesign, Photoshop, Photography 10 in x 10 in
Indesign, Photoshop, Photography 10 in x 10 in
Indesign, Photoshop, Photography 10 in x 10 in
Indesign, Photoshop, Photography 11 in x 17 in
Illustrator, Photoshop, Photography

[llustrator, Photoshop 11 in x 14 in

Illustrator, Indesign, Photoshop



Figure 1: RITA Conference Identity



Figure 2: RITA Decorative Poster



8

flagship TRADITION, is a beer like no other.
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Figure 3: Old Balls Brewing Co. Identity



FILMHOUSE

A JOURNEY OF THE SOUL

the films of wim wenders

Figure 4: Wim Wenders, Filmhouse Poster



Figure 5: Alaskan Waters, Cover & Spread 1
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Figure 6




Figure 7: Alaskan Waters, Spread 3
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Figure 8: Art Department, Lookbook Design
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Figure 9: SupplyDrop, Product Box



215 Aatbush S

Brookiyn, NY 11217, Us.

Dear Mr. Smith,

Larem ipaum dolor sit amet, consoctetur adipiscing elit. Donec
o purus, luctus vitae dignissim eu, laculls sed purus. Vivamus.
faucibus, ipsum nec allquet viverra, leo mauris condimenturn
liguta, sit amet sagjttis iguta quis arcu.

i nisi porttitor mattis. n tortor ante, ultricies in suscipit a,
lempus ron massa, Vivamis ef auctor mi. Fusce vel massa nulla.
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Donec 1L a kd massa.
Quisque accumsan faculls magna sit amet fringilla, Macconas

i feugiat ante nisi ou risus.

Sedid d do afiguot a quam,

arcu velie, ut
dinem, Null sedm, rhonous witae, rhoncus et
arcu, In ultricies ultricios nulla, ut rutrum nisi laculis at. Donec ey
et el d faucibus ultrich

Morbi semper, est i tincidunt gravida, sem arcu adipiscing
lagus, a¢ bibendum nulla ko exi purus. Quisque nec dinm sed
risus consectotur a coumsan quis quis nitsh.

Sincerily,

Allen Carter
co-founder

T: (912) 555-1234
"

: +1-202-555-0164
E: allen@brandminute.com

Figure 10: SupplyDrop, Business Materials



HOW IT WORKS OFFERS

BENEFITS LOG IN GET STARTED

EST. 2016

SUPPLY

HOW IT WORKS

Choose a selection of
supplies to keep your

“SUPPLYDROP has completely
changed how | send care packages
my son loves the variety and getting
his favarites every month.”

@IAMIE_HANSON

Get a SUPPLYDROP
Get the App FAQ

Contact Us
GET STARTED

Privacy Policy

Your student recieves
their personalized
student going Supply Drop straight to

You get a extactic phone
call/ text message,
telegram from your student
saying thank you

WHAT'S INSIDE?

“1 can’t wait for SUPPLYDROP to
arrive every month. It always makes
my hallmates jealous with all the
Ereat snacks.”

BMSU_SAMSON

MORE ACCOUNT

Terms of Service Login

Wea're Hiring Maore Information

Advertise

Figure 11: SupplyDrop, Web Layout & Mockup
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