


Artist Statement:
Sarah Zipp Dorsett

As an artist, | strive to create work that brings people out of the routine of their norm, even if just for a moment. In a world that strives
to overstimulate us, overwhelm us, and convince us of so many different “truths”, my goal is to create the opportunity for a moment of
rest or reflection. My work relies on the value of simplicity and | strive to create work that allows people to enjoy the beauty of

intentional design. | am inspired by contrasting beliefs and ideas, and | use a variety of contrasting mediums, both analog and digital,
to explore these ideas through my work.



Title Original Format

Figure 1: Silence Is Not A Solution Poster Photoshop, 24 in x 32 in

Figure 2: American English Dialect Recordings Collection lllustrator, 12.4 inx 12.4 in

Figure 3: Comment Survivre Comme Une Fille Au Pair a Paris  Photoshop + lllustrator, 5in x 7 in

Figure 4: Elsewhere Travel App Adobe XD, formatted for iPad

Figure 5: Body Positivity Poster lllustrator, 18 in x 24 in

Figure 6: Trans Rights Stickers lllustrator, 4 in x 4 in (each)

Figure 7: Avec Tendresse Greeting Cards Photoshop + lllustrator, 10 in x 10 in, 5in x 5 in
Figure 8: Women and Gender Advocacy Work lllustrator, InDesign + Photoshop

Figure 9: Field Aid Branding + Packaging Photoshop + lllustrator

Figure 10: Electric Touch Article Spread lllustrator, 17 in x 11 in
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Figure 1: Silence Is Not A Solution Poster



Figure 2: American English Dialect Recordings Collection Cover
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Figure 3: Comment Survivre Comme Une Fille Au Pair a Paris Cover



Figure 4: Elsewhere Travel App



eleven ways to be

BODY
POSITIVE

remember that body shape and size are not automatic
indicators of health.

empower kids and older adults to foel good about

their bodies.

choose clothes that feel good t society.
tells you is desirable or approj

don't judge yourself (or others) for the amount of sex you.
have or haven't had.

reframe your perceptions of people with disabilities. let's
shift “inspirational”to.

i s

‘body hair? don't care! resist pressure to modify your body
‘hairif you don't want to. Gl

ignore expensive diet and exereise fads. eat foods
nourish your body and soul.

 diteh white, western standards of beauty.
stand | pact body image.

repeat after us : “my body, my choice”.

thess are just a few of the many
ways ko practice body pesitivitye..
camn you think of more?

Figure 5: Body Positivity Poster
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Figure 6: Trans Rights Stickers




Figure 7: Avec Tendresse Greeting Cards
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GUIDING PHILOSOPITY
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IS NOT AN
APOLOGY

MONDAY, MARCH 4

academic growth of
everyone involyed
with our eent

Weareall

responsible

for the
success of
this center.

THURSDAY, SEPTEMBER 27
6:00-7:30 PM
LSC 328-330
THIS SESSION 15 OPEN TO ALL GENDERS

MEN IN THE MOVEMENT PRE

STATISTICS & FACTS|

HOW CAN WE HELP?

Figure 8: Women and Gender Advocacy Work
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Figure 9: Field Aid Branding + Packaging



Figure 10: Electric Touch Article Spread



