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Capstone — Graphic Design
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Artist Statement:

In my design work | aim to create detail-oriented, clean work with a focus on type and layout. | believe truly successful and
impactful design is clever and subtle, and | believe an ideal design is one that is so intuitive the viewer doesn’t realize
they’re being influenced by it. Because of these personal beliefs | have always leaned toward simple, minimal work that
clearly communicates a strong message in a straightforward fashion. | am particularly fond of brutalist European
typography and contemporary Korean typography due to the way these styles treat type. They treat type as an artistic
object before a tool for communication, | believe this choice is what results in these styles producing unique, elegant, yet
utility-focused work. Due to my admiration of these ways of design, | try to think of type and type layout as a design
element that must communicate a message while being visually pleasing, not as a bundle of words whose purpose are to
communicate a message and | must make them “pretty” after-the-fact.
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Figure 1: CSU Clarity Portal Identity & Campaign
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Many students on
campus feel frustrated
towards CSU due to how
it handles its budgeting.
A cause of this frustration
is CSU doesn’t openly
tell students how it
handles our money.
Students deserve to
know how money is
being used by CSU.

Figure 2
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THE
SOLUTION

The CSU Clarity Portal
was created by students,
as a solution to the lack
of financial transparency
from Colorado State
University. The Clarity
Portal will give students
a platform to ask CSU
officials direct questions
about how the university
handles our money.

The Clarity Portal will
consist of an inquiry
page where students can
submit questions related
to CSU and student’s
financials. The questions
will be answered by CSU
staff and each answer
will be accompanied with
a document supporting
the answer.

Figure 3
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THE LOGO

Our logo is the
combination of a
simple logotype with
our icon.

Our icon illustrates
clarity & transparency,
as these are the
driving forces behind
the clarity portal.

Our logotype is
straightforward and
clear, like us.

Our logo is important,
follow these guidelines

so it always appears
as we intended.

lcon Logotype

Logo

) CSU CLARITY PORTAL

Figure 4
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CLEARING
SPACE

The clearing space

for our logo is very
important. It ensures
our logo is given room
to breathe and will

be displayed how we
intended. This space is
the minimum distance
our logo must have
between it and another
visual element.

The clearing space is
equal to the width and
height of the full orange
circle in our icon.

1D CSU CLARITY PORTAL

Figure 5
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COLOR
OPTIONS

The CSU Clarity Portal
logo, pictured right, is the
primary logo colorway.
This logo takes priority
and should be used most
of the time. This logo

can only be displayed on
white backgrounds.

We do have a DO’S DON’TS

monochrome logo if

color is not usable.
Do not put the color logo on a color background.

€€E€@® CSU CLARITY PORTAL
U CSU CLARITY PORTAL

Do not change the color of the icon.

@889 CSU CLARITY PORTAL

I CSU CLARITY PORTAL

Do not change the color of the logotype.

Figure 6
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COLOR
PALETTE

The CSU Clarity Portal

is bold and simple. We
chose one primary color
with three additional tints
and the addition of black.
We felt Aggie Orange
was an appropriate color
choice as it used to be
an official color of CSU
but no longer is.

CO0 M36 Y44 KO
R250 G177 B140
#: fab18c

The color Aggie Orange
still links the Clarity
Portal to CSU, while
communicating that it is
not officially associated
with the university.

C0 M72 Y89 KO CO0 M18 Y22 KO
R243 G108 B51 R253 G214 B192
#: f36c33 #: fdd6c0

C0 M54 Y66 KO CO0 MO YO K100
R246 G142 B96 R35 G31 B32
#: f68e60 #: 231f20

Figure 7
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TYPOGRAPHY

The CSU Clarity Portal’s
whole purpose is to
provide transparency

to students by being
simple, clear, and “to
the point”. Helvetica
Neue was selected
because it is a simple,
clean, elegeant typeface;
historically it is a type
that has been relied on
to convey information
quickly and easily.

Helvetica Neue is also

a typeface strongly
connected to the
International Typographic
Style, a design style/
movement which
inspired the visual

indentity of the CSU H I ]

elvetica Neue
ABCDEFGHIJKLMN abcdefghijkimn 1234567890 8
OPQRSTUVWXYZ opqrstuvwxyz (0&*2L.,:5°¢/~ 5

Figure 8
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We are blunt and we
are straightforward. The
Clarity Portal represents
students who are sick of
being kept in the dark,
and are demanding
financial transparency
from their university.

We are not angry, we
are serious and deserve
to know how CSU is
allocating the money

BULLSH'T.
JUST
ANSWERS.

Figure 9



ISN’T
FULL
CLARITY
NICE?

-+ NO BULLSH'T. JUST ANSWERS.

F*CK

WHAT IS THE CSU CLARITY PORTAL IS A
THE CSU PLATFORM FOR STUDENTS
CLARITY PORTAL? TO DIRECTLY ASK CSU STAFF
HOW THEY ARE USING OUR

MONEY. WE DESERVE ANSWERS.

WHAT DOES THE CSU CLARITY PORTAL c

THE CSU CLARITY STANDS FOR HONESTY AND Tt N
PORTAL STAND FOR? FULL Y. THIS IS

A PLATFORM THAT ENCOURAGES

AN OPEN DIALOGUE BETWEEN «
CSU AND IT'S STUDENTS.
THE PORTAL OFFERS STUDENTS
A CHANCE TO LEARN MORE 4
ABOUT HOW THEIR UNIVERSITY

FINANCIALLY OPERATES.

D CSU CLARITY PORTAL PU -r)‘.rAL

Figure 10



CSU CLARITY PORTAL INQUIRIES

a1

ITY
P\' -1 fAL

The CSU Clarity Portal

is a platform for students
who are seeking financial
transparency from CSU.

Figure 11



who are seeking financial
transparency from CSU.

Figure 12



CSU CLARITY PORTAL

For too long, the students
of CSU have been kept in
the dark about how their

tuition & fees are allocated
throughout the university.

Figure 13



QUESTION
EXAMPLES

Figure 14



CSU CLARITY PORTAL INQUIRIES

ASK US ANYTHING.

Who can use the
CSU Clarity Portal?

Figure 15



Who can use the
CSU Clarity Portal?

Who started the
CSU Clarity Portal?

Who is responding
to my questions?

NO BULLSH'T. JUST ANSWERS.

Figure 16



ISN'T FULL
CLARITY NICE?,

cent
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SAVIA

Figure 18: Savia Rebrand




C26 M1 YO KO C35 M63 Y82 K25 C38 M70 Y93 K40
R182 G225 B248 R139 GPO B56 R112 G67 B33
HEX: #BOETF8 HEX: #8B5A38 HEX: #704321

0 0

Primary Typeface:

Futura PT Medium

DISPLAY TYPEFACE:

SAVIA RUBIK MONO
ONE REGULAR

Figure 19



STICKY
RICE

RECIPE

4Bl INGREDIENTS

Figure 20
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TRUSTED,
QUALITY
PRODUCTS

SINCE 2002

Qv

@ | Liked by savia.usa and others
Go checkout our new look.. #rebrand . more:
View all comments
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Figure 24: Promotional Poster, Halloween Beatdown
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D BROWN

FALL 2021-FALL 2022

brown
b

Figure 28: D Brown Bag Publication
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“When you're under pressure
it brings something else

out of you that pushes you
further than youd cver gone

. ) via ) . =
/)('/()n’(.([ 1d [ 11Re thal | CC ./]//u'.

N

Figure 31
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good thing for

you Lo try out

PAsSion projects

that eventually
can land you a

job or project.”

Figure 33



‘Bvery time I work in
design, I am having
fun, its very important.”

Figure 34
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Figure 37
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Any of the things you want

Lo do are already inside you,
but it’s just about cracking
those things open, & finding
something that can give you
a little bit of leverage to get
to whatever the next step 1s.”

Figure 39
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Always bet on yourself,
always trust your
instincts. Sometimes life
has a way of maki
feel unsure, but in reality

you know what you want.”

Figure 41
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Special thanks to Roberto
Muntoreanu for organizing
the D Brown Bag talk series,
and special thanks to all of
the amazing designers who
have been involved.

Figure 47



ORGANIZED BY ROBERTO MUNTOREANU

HOSTED AT

COLORADO STATE UNIVERSITY -
RICH TU
XIMENA KEIROUZ
FLAVIO CARVALHO
PAULA CRUZ
ELLEN LUPTON
LAUDIA RUBIN
(OEN MICHAEL HAMMONDS
SOPHIA LEVENS

TIM BELANOX
ZIPENG ZHU
STEVE CARSELLA
TY MATTSON
GABRIELLE SMITH
RACHEL DENTI
ANTOINE VIDAL
TED HALBUR

—— DESIGNBY ———— LOGAN CAUSEY

Figure 48




8:00 PM, Saturaday, July 15, 2023
Fort Collins Opera House

314 East Mountain Avenue
Fort Collins, Colorado 80524

fcoperahouse.com
970.555.4008

Fort Collins
Opera House

Figure 49: Opera Poster, Le Nozze Di Figaro



Figure 50: lllustrated Book, A Chit Chat with Kafka.
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All quotes are
credited to Franz
Kafka, sourced from
conversgations between
Franz Kafka and poet,
Gustav Janouch.

Figure 52

All illustrations
by Logan Causey.



Age is the future
of ycuth, which
sooner or later it
must reach. So why
struggle? To become
0ld sooner? For a
quicker departure?

Figure 53
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Yet sorrow has no
prospects. And all that
matters is prospects, hope,
going forward. There is
danger only in the narrow,
restricted moment. Behind
it lies the abyss. If one
overcomes it, everything is
different. Cnly the moment
counts. It determines life.

Figure 54



Accident is the name one gives
to the coincidence of events,
of which one does not know

the causation. But there is

no world without causation.
Therefore in the world there
are no accidents, but only
here. Accidents only exist

in our heads, in our limited
perceptions. They are the
reflection of the limits of our
knowledge. The struggle against
chance is always a struggle
against ourselves, which we can
never entirely win.

Figure 55



The war led us into a maze

of disturbing mirrors. We
stumble from one false
perspective into another, the
bewildered victims of false
prophets and charlatans,
whose recipes for happiness
only close one’s eyes and
ears, so that we fall through
the mirrors, like trap doors,
from one disaster tc another.

Figure 56




My complaints about the
disorder in the office, and
especially around myself, are
only a trick, by which I try
to hide the insecurity of my
existence from the accusing
and inquisitive gaze of the
outside world. In reality, I
only menage to live because
of the discrder, from which
I steal the last remnant of
personal freedom.

Figure 57




You don’t realize how much
strength there ig in silence.
Aggression is usually only a
disguise which conceals one's
weakness from oneself and from
the world. Genuine and lasting
strength consists in bearing
things. Only weaklings react
quickly and brutally.

Figure 58



I mean the fall from
justice. We all have

a hand in it. We sense
it. Some are even
conscious of it. But
no one will admit that
we live in a state of
evil. Therefore we
find ways of escape.

Figure 59




I am, forgive
me, quite
unimportant. You
do me a great
rleasure, if you
cverlook me.

Figure 60



Our superhuman greed
and vanity, the hubris
of our will to power,
we struggle to achieve
values which are not
really values at all,
in order to destroy
things on which our
whole existence as human
beings devends. Therein
lies a confusion which
drags us into the mire
and destroys us.

Figure 61



In fact, the poet is always much
smaller and weaker than the social
average. Therefore he feels the
burden of earthly existence much
more intensely and strongly than
other men. For him personally his
song is only a ecream. Art for the
artist is only suffering. Through
which he releases himself for
further suffering. He is not a
giant (one with their feet grounded
and head in the clouds) but only a
more or less brightly plumaged bird
in the cage of his existence.

Figure 62



Excerpts from
CONVERSATIONS WITH
KAFKL by Gustav Janouch,
translated by Goronwy
Rees, from, copyright
©1968 by S. Fischer
Verlag GMBH, translation
copyright 81971 S.
Fiecher Verlag .
Reprinted by permission
of New Directions
Publishing Corp.

Figure 63



Figure 64
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