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Artist Statement:

My experience in design comes from my artwork where | use the things I've learned to make works that | am proud to
produce for myself and others. My work reflects the never-ending process as a designer | am still learning and creating to
this day.

| aim to make works that are the communication barriers between those who have something that needs to be said and
those who will listen. Designers are meant to be that bridge and are meant to create that deeper understanding needing to
be deciphered. To do this, in my work | go through what feels like a roller coaster of emotions from loving the designs I've
made to questioning every decision. Combining my knowledge gained from critiques, progress check ins, mistakes made,
and skills learned. Then learning from those and eventually ending in a spot | feel encapsulates the message | need to
communicate.

Seeing the world through a different perspective, as a designer, | like many others see the problems around us in scale,
perspective, layout, type, and space. But we also see the beauty of the world differently through shape, color, and texture.
The difference in how | see the world around me is what makes me want to solve those problems and design solutions to
bridge the gap.
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Title

: Clarity Skin Care Brand

: Clarity Skin Care Verbal Brand Language
: Enneagram Book Cover

: Enneagram Book Layouts

. Aida Opera Poster

: Environmental Poster

: Fish For Thought Children’s Book Cover
: Fish For Thought Layout

Original Format

llustrator, 11 in x 17 in
llustrator, 11 in x 17 in
Indesign, 8 in x 20 in
Indesign, 8in x 20in
Illustrator, 20in x 30in
Procreate, 30in x 20in
Indesign, 6in x 8in

Procreate, 6in x 16in
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Figure 1: Clarity Skin Care
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CORE BELIEFS

Figure 3: Enneagram Book
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Figure 4: Enneagram Book Layouts




Figure 5:Aida Opera Poster



Figure 6: Environmental Poster



Written By Blake Foley lllustrated By Myka Baynham

Figure 7: Fish For Thought Children’s Book Cover
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Figure 8: Fish For Thought Children’s Layout



