


Artist Statement:
Cassie Florentin

As an artist and designer, | am discovering my own interest in precision, and efficiency. | grew
up as a fine-artist, developing my skills with graphite and special attention to line, quality, shape
and space. | attribute my eye as a designer to my background in fine art. However, | knew that |
never wanted my primary goal to be trying to sell my artwork or be seen in galleries. | wanted to
be able to create for others. To be able to carry out a vision that someone else could only
imagine. In this aspect, | consider myself a business-minded creative individual. Half of me
seeks structure and routine while the other half caters to creativity and innovation. These
characteristics allow me to effective not only on design teams but also in business groups and
projects. As an extrovert, | find | thrive in team settings. | learn and create best when working
and collaborating with others. My experience in the classroom as well as in my internships have
proved that time is valuable and to not be afraid of creativity. | have found precision in making
mistakes and that being afraid only hinders the creative process. | love being apart of the design
world because it’s always evolving and changing. | am constantly learning new and more
efficient ways of doing things. | am constantly finding new designers who become major
inspirations. | am constantly trying to better myself.
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Original Format

Indesign, 17 in x 11 in

Colored Markers, 8.5inx 11 in
Indesign, 12 in x 21 in

Pen & Ink, 10 in x 10 in
lllustrator, 11 in x 17 in
llustrator, 11 in x 17 in
lllustrator, 11 in x 17 in
lllustrator, 9 in x 4 in

Illustrator, 460 px x 4000 px
lllustrator, 2 in x 2.5 in
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Figure 1: 5,200 Days in Space
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Figure 2: Process work
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Sarab Allen explains the mystery of where our modern d ame from. By Sarah Allen, Page 7
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Figure 3: Newspread Spread



Figure 4: Pen and Ink Camels



Figure 5: Olympic Poster 1



Figure 6: Olympic Poster 2



Figure 7: Olympic Poster 3



Figure 8: Olympic Environmental
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‘We are here to help change that one-and-done mindset.
Sex shouldn't be a topic hidden away or avoided at all
‘costs. Relationships, sex and the risks of sex should be
aregular part of family discussions.

Check out these tools to help incorporate these ideas in j l
your household. 2 ]

Interested in What We Do? Get Involved!

Sound familiar?

Engaging in honest and frank conversations on a regular
basis with your child about sex equips them with knowledge
to make healthy and safe decisions. It has also proven to
delay their first sexual experience, reduce number of pariners
and increase likelihood of using protection.

Read Mol

HPV is the most common ST1 in teens. Some estiments
find that up to 35% of teens, ages 14 to 19, have HPV.

As of 2014, about 22% of new HIV diagnoses are young
people, ages 13 to 24.

Stay Educated So_Yuu Can Educate.

Figure 9: Rethink The Talk Home Page
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Figure 10: Rethink The Talk Logo






