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Artist Statement:

Hey there, I'm Claire! | am a visual designer working in gorgeous Denver, Colorado. With a focus on branding and Ul / Web, | strive
to create usable and polished products through passionate and deliberate design. | work to create innovative designs that inspire and
foster memorable relationships between brands and their clients. | believe good design is built through empathy, communication, and
research — the initial meeting to discuss a client’s vision is one of my favorite parts of the entire process. I'm an admitted pop culture
fiend and this obsession helps me create designs that are informed by contemporary fashion, art, music, film, and the internet writ
large. | use my imagination to dream up unexpected ideas, and my experience to make them a reality. | am highly collaborative and
work seamlessly leading project teams or as part of a broader effort, working with writers, developers, architects, urban planners and
artists. | strive to be exceptionally creative, passionate, detail-oriented, and hard-working and | bring a unique level of artfulness to

every aspect of my work.
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Figure 1. Renao (Poster)
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“The story’s wisdom on loneliness —
in cities crowded with people — and
consurnerism — in a world replete
with natural joys — remains as

resonant as ever.”

The Guardian

The author pokes similar fun at

man, a geographer, and

hter, all of whoin

nify

wspect of adult existence.

t his iltimately a tender
»ne--a heartfelt exposition of
sadness and solitude, which never
turns into Peter Pan-style treacle.”

The New York Times

“The story of a stranded pilot, an
extraordinary little boy, and their
remarkable friendship, The Little
Princc has become a cherished
fable for generations of readers. As
enchanting as it is wise, this beloved
classic captures the mysteries of the

heert and opens us to t! aning of

life and the magic of love.”

The Paris Review

* w

¥ %

\».{/

“And now here is
my secret, a very
simple secret: It is
only with the heart
that one can see
rightly; what is
essential is invisible
to the eye.”

ISBN 978-1-911223-13-9
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Figure 2: The Little Prince Book Covers

Antoine de Saint-Exupéry was born
in Lyon, France, in 1900. Raised in
an aristocratic family, he took his
first airplane ride at the age of 12
and immediately fell in love. He
received his pilot’s wings during
his compulsory military service in
1922, around which time he also
began to write. Saint-Exupéry
disappeared in July 1944 while
flying a reconnaissance mission over
occupied France during World War
11, leading to speculation over the
cause of his death that persists to
the present day.




Ten necessary
commands to
teach your dog
for a jaunt into
the city

SMALL SPACE?
BEST BREEDS FOR
APARTMENT
DWELLERS

RQVE R:

; INSTAGRAM
U FAMOUS DOGS

i
§

Figure 3: City Pooch Magazine (Cover)
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Figure 4: City Pooch Magazine (Table of Contents)
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Figure 5: Dumpling Infographic (Folded)
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Figure 6: Dumpling Infographic (Unfolded)
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Figure 7: Montrose Brand Identity (Cover)



Logo Variants

Figure 8: Montrose Brand Identity (Logos)



creative director

FREDERICK LAW OLMSTEAD /

123 Larimer Street
Denver, Colorado 80211

phone (720) 697-9688
email olmstead@montrosela.com

web  www.mostrosela.com
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LANDSCAPE

Figure 9: Montrose Brand Identity (Business Cards)



MONTROSE LANDSCAPE

123 Lorimer Street
Denver, Colorade 80211

phone (720) 697-9688

emall olmstead@montrosela.com
MONTROSE
LANDSCAPE web  www.mostrosela com

Dear Client,

Mlatur ma exceperunte quam, sit quam dolore laboriore min etur, odita quassi tem

1sequi siminum sus nonsed maxima etur

sictem volor modi beribust velendi occusa si offici sequo voloriatem eaquae rera

i aute resto dolorep ererit ut ditem verrum eum ex ere et quos moloruptat derrume
cid i dolorss sl aima do

‘acerum, officia ut volupta

et que nisciissi bero jur aute et ad et del molupta cone vides alis.

MONTROSE
LANDSCAPE

MONTROSE LANDSCAPE ilatur ma exceperunte quam, sit quam dolore laboriore min etur, odita quassi tem
1sequi siminum Sus nonsed maxima etur
sictem volor modi beribust velendi occusa si offici sequo voloriatem eaquae rera
| aute resto dolorep ererit ut ditem verrum eum ex ere et quos moloruptat derrume
essuscide am nis ima dol
‘acerum, officia ut volupta
‘et que nisciissi bero iur aute et ad et del molupta cone vides alis.

MONTROSE
LANDSCAPE

ilatur ma exceperunte quam, sit quam dolore laboriore min etur, odita quassi tem
siminum ‘sus nonsed maxima etur maiorestione
necusci pictem volor modi beribust velendi occusa sl offici sequo voloriatem eaquae rera
simus qui aute resto dolorep ererit ut ditem verrum eum ex ere et quos moloruptat derrume
erciati am nis dolores sitatur, sima dolorrum
vendam facerum, officia ut volupta
quae con et que nisciissi bero jur aute et ad et del molupta cone vides alis.

Best,

Frederick Law Olmstead
Creative Director

Figure 10: Montrose Brand Identity (Company Stationary)



