


Artist Statement

Taryn Manning

Graphic design has been my passion starting at a young age. Through my
education | have developed my skills and creativity at every opportunity.
My works show how diverse designs can be varying with concept and
purpose. | begin each project by sketching and developing my ideas. From
a basic magazine layout to branding an identity, | create something
different and unique to each design.

| get my inspiration from everything that is around me, it allows me to bring
my own experiences and show them in an art form. | enjoy starting with a
logo and being able to use that concept as inspiration for the next piece. In
bodies of work, they relate to each other yet still individualized. | also love
making posters that will get a message to the viewer. Posters are a huge
part of marketing and getting the word out in any area, and if | can reach
the desired audience, I've done a part to help.

In design, | use different elements and techniques of art history and
combining them. There are infinite possibilities with colors, shapes,
textures and type that can enhance the overall design. Using hand-done
typography is a favorite because it brings my personality. Hand-done type
in my designs makes the end result one of a kind. All my decisions are
made for a reason and when the components of a design all balance
together in harmony, | know it’s complete.
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CROSSROADS

scn[ehouse

piecing together a better future

Figure 1: Crossroads Logo.



Since 1980, Crossroads Safehouse has been
dedicated to ending domestic violence
through round-the-clock shelter, education
for adults and children, and services that
help survivors and their children live
independent, happy and violence-free lives.

- healthy tionship and for teen dating vielence
intervention classes (grades 4-12)

ouses of Hope™ ann outre:
County houses of worship

h in Larimer

OMMUNITY EDUCA |
- extensive volunteer training and hundreds of
community presentations each year

BLIC L O

- Crossroads is open 9 am. to 5 p.m. business
days for donations, outreach and scheduled
community meetings

GET HELP . VOLUNTEER . DONATE

-EHO It
421 Parker Street | Fort Collins, €O 80525
Business Line : 970.530,2353 |
Email : mail crossroadssafehouse.org

Safehouse Buiness Line : 974823535
Mailing Address :
PO, Box | Fort Colling, CO BOS22

crossroadssalehouse.ong

Crossroads Safehouse provides services to men,
women and children regardless of race or sexual
orientation
All services are free and confidential.

Se habla espafiol.

- 104-bed domestic violence shelter

- confidential advocate fclient relationship
- clothing and feod

- G-week stay

24.H t

- staffed 24 /7 crisis line

- domestic abuse response team [DART]) -
responds to crime scenes 247

- legal advocates and attorneys (e.g., protection
orders, custody, support and divorce)

= Crosstrails, 7-week pet care

X : 9705302356

- youth program
- daily shelter private advocacy

= 31 units

- monthly referrals

CROSSROADS

SO[GHOUS@

piecing together a better future

appointments

- 16 weekly group sessions for

adults and for children

- onsite well care, acute care, & pap tests for

shelter residents

Figure 2: Crossroads Brochure.



HELP US REACH OUT.
STOP DOMESTIC VIOLENCE!

domestic violence | isa
PATTERN of behavior in
which one person attempts to
CONTROL another

t|‘1roug|1 threats or actual use
of physicof. verbal or
psycho!ogicd violence or
sexual assault on their
current or past INTIMATE
PARTNER.

AAAL YYYYYYYTVVYYYY

ONE in FOUR women & ONE in FOURTEEN men are victims of domestic violence.

o . FIFTEENANDAHALF MILLION children Hinhiar
. A o exposed to domestic violence. MEN  anintimote porlner.
" 2 exposed to domestic violence as children ;
are FOUR times more likely to become a
as an adult.
domestic violence COSTS OVER e o o

on averoge _
EIGHT BILLION per year and neorly A ‘ A Tnf:ﬁE‘:-é‘mn
FOUR BILLION of which is for direct °’;;Mhllm;‘;;’:;f,{‘n§,‘f"°'

medical and mental health services.

MOST cases of domestic violence and intimate partner abuse are NEVER REPORTED.

HOTLINE : 970.482.3502 | 1.888.541.SAFE -
A=

TO LEARN MORE ABOUT DONATIONS AND VOLUNTEERS VISIT
"4t

CROSSROADS WEBSITE: WWW.CROSSROADSSAFEHOUSE.ORG

Figure 3: Crossroads Infographic.



Figure 4: Crossroads Poster.

ricows AN R

hod

CROSSROADS

lecing together a better future

DONT BE APIECE IN
ANYONE'S GAME
BUT YOUR OWN.

ABUSE IS MORE THAN JUST PHYSICAL

VERBAL | PSYCHOLOGICAL | SEXUAL | FINANCIAL
STALKING | SPIRITUAL | THROUGH SYSTEMS | EMOTIONAL

HOTLINE : 970.482.3502 | 1.888.541.SAFE
WEBSITE: WWW.CROSSROADSSAFEHOUSE.ORG
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Figure 5: Jotz and the Co-Lab Album Cover.



-——-.,h
~

VAR Y SN e

v avingfood ¥ A \ ; badge of

Wy o wih Be cdEmgp  QAOW viewed ag o\
A I f’tcﬁ;ff}g. a {:L-p-ic. cf endlesy Voo

Qitt s Lﬁ-i&cussic;u,. Q Pﬁcxgﬂlcutd.

y W P sl adnic ity 2 B Fc-x. c-m;—upuuausﬁ'tp. 1’ wark to bele

e \

S i; u Speuzgiag . v and a measuning R |

photo of s ple N\ sﬁcﬁcfz cool” -
773“914,@3?

ﬁﬁ Michacl ( dev

Figure 6: Magazine Layout.
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experience the new “main street” fort collins

Figure 7: Midtown Logo.
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Figure 8: Midtown Script.



the new “main street” fort collins

experience

endodainment

Entertainment should be a theme, in terms

of use and design. Public art, in outdoor

I plazas and courtyards, as well as at key
4 intersections would highlight this theme. A
major urban plaza should be located in

this area to serve as a focal point for

events and activities, as well as for infor-
mal year-round enjoyment.

An emphasis on technology could give an
identity to this portion of the corridor.
Designs that convey innovation in building
public art, in outdoor plazas and court-
yards, as well as at key intersections would
highlight this theme. A major urban plaza
should be located in this area to serve as a
focal point for events and activities, as well
as for informal year-round enjoyment.

A garden theme for this sub-district was
derived from the very close proximity to
Colorado State University's demonstration
gardens to the northeast of new Midtown.
additionally, the Spring Creek trail bisects
the area, connecting nearby Spring Park,
Creekside Park, and the Gardens on Spring
Creek.

Figure 9: Midtown Poster 1.



experience

the new “main street” fort collins

FINDING YOUR WAY TO FUN

Fort Collins features bike and walking trails, the MAX bus line, roads with bike lanes
and open sidewalks giving the community a variety of ways to get to Midtown.
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Midtown area is a vibrant,
heavily populated core
of our community.
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Harmony Road Lg

B Midtown Fort Collins
= road with bike lane
— r0ad without bike lane
— MAX line, bike lane
. MAX line stations

wen Bike & walking trails
D People’s Choice

MAX is the Front Range's
first bus rapid transit system
running from the North part
of Fort Collins all the way to
the South

Figure 10: Midtown Poster 2.
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children in America are sverweighl of obese. If thimgs don't change. ane third of children borm after 2000 will get diabeles or other
Bealth problems al seme podnt in their lite.

get ACTIVE

children need 60 minutes of play wilh moderale 19 vigorous actvity every day 1o grow u 1o & bealthy weighl

children in Ametica are overwelght or obede. N hings dear change, ome third of children barn afer 2000 will gel diabetes of other
‘heaith problems at some point in their lite.

children in America are overweight or obese. If things don’l change. ene ihird of children borm after 2000 will pet diabeles or sther
health problems al some point | their lile.

eat HEALTHY

EVEryouE has 2 rade 1o play b reducing obesity in children, mvoivemssnt irom parenty, the commanity. and schools are key o
L

Portion sires are mow two 18 five linses bigger than tey were in years past. Iustill healiby eating habils earfy in childnen ) will
8 haaliiry future for ik children of today, tasta lifetime.

lets MOVE eat HEALTHY let's MOVE get ACTIVE

Figure 11: Obesity Posters.



IHTH INTERNATIONAL
CONFERENCE ON
X-RAY LASERS

MAY 26-30. 2014 L
CSU BEHAVIORAL SCIENCE BLDG " g *

DIRECTORS: JORGE ROCCA: CARMEN MENONI. MARIO MARCONI

Colorado State University

Figure 12: Xray Laser Poster.










K@W {6 Would Yov oo

1o save 1 |r\o/ 1 w('f oS
o hatch

For more information on how you to
pttthttl ests fNrthC I
hth om

Figure 15: Sea Hatch Advertisement.
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