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Garrett Schroeder

Senior Spring

Capstone — Graphic Design
Department of Art and Art History

Artist Statement:

As a designer, | am constantly influenced by the current media in our ever shifting world. | am a
firm believer in simplicity within storytelling, and how to convey a message as quickly as
possible to the viewer. | am constantly striving forward with how to better create meaningful
interactions with the viewer and the design. Complexity does not always equal better, and | fight
against the narrative that things must have many moving parts to be good.

My work represents how I've learned to interact with the world. In a single given day,
someone might make hundreds of different choices. When | design, | design to make that
choice the right one. | believe good design is appreciated, due to how it affirms the choices we
make in a day. | want to make a lasting impression within the initial moment someone picks up
my work. | believe design has the same power of art, to move, influence, and change
someone’s life for the better.

| strive to make my work a combination of the client’s needs and vision with my style.
Communication is key, and | am constantly looking forward towards the next step in any
process, as long as the client is there with me. I've learned that design is a very social project,
which requires inputs from everyone to make it work. Creativity stems from collaboration, and

when | work with others | strive to make the outcome with a piece of everyone involved.



Title Original Format

Figure 1: Wake up fighting lllustrator, 18 in x 24 in

Figure 2: Romeo Et Juliette Opera Poster lllustrator, 20 in x 30 in

Figure 3: Running Low lllustrator, 11 in x 17 in

Figure 4: Little Ghost Girl llustrator, 24 in X 46 in

Figure 5: Indiana Jones Raiders Poster Illustrator, 18 in X 24 in

Figure 6: D Brown Bag Designer Insight Booklet Illustrator, 8 inx 7 in

Figure 7:What a T.Rex Cannot lllustrator, 5inx5in

Figure 8: The Dynastid BrandBoard lllustrator, Photoshop, 11in x 17 in
Figure 9: Target Collaboration Products lllustrator, Photoshop, Various sizes
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Figure 2: Romeo Et Juliette Opera Poster



Figure 3: Running Low
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Figure 4: Little Ghost Girl



Figure 5: Indiana Jones Raiders Poster




D BROWN BAG

DESIGNER INSIGHT AT CSU

CYMONE WILDER GAIL ANDERSON
JOANNA MUNOZ ZIPENG ZHU
JOHN BIELENBERG ELLEN LUPTON
SCOTT STARRETT PAULA CRUZ
ANDREA PIPPINS TY MATTSON
GABRIELA NAMIE XIMENA KEIROUZ
RACHEL DENTI GABRIELLE SMITH
CLAUDIA RUBIN RICHTU

Figure 6: D Brown Bag Designer Insight Booklet
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What a T. Rex Cannot.

To my parents, who helped me learn what I can do.

A book by Garrett Schroeder.

This is a T. Rex.

Have you ever seen a T. Rex?

A T.Rex cannot do many things. A T.Rex cannot shake your hand.
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Figure 7: What a T.Rex Cannot



AT. Rex cannot cook spaghetti.

A T. Rex cannot play a Xylophone.

Or ravioli. Or any Italian dish for that matter.
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AT. Rex cannot blow its nose. AT. Rex cannot enjoy high fashion.
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Figure 8: The Dynastid Brandboard



Figure 9: Target Collaboration Products






