
 
 
 

Artist Statement: 
Mario Acosta 
 
 
Communication in the media is here to stay, whether you wish to say where you were for lunch, 
or if you want to invite others for lunch. In any case, I strive to tackle those, and many other 
design challenges. If a design problem arises, and it allows me to continue to help the world, our 
home, you will see me spending countless hours working from idea to product. 
 
Currently I’m focusing on how media will continue to evolve thanks to new technologies. Before 
me we focused on newspapers, magazines, online, and now, I see augmented reality as the future 
for consumer design. I see us, humans, continuing to transition to a digital space, and while the 
physicality of print will be missed, it will give our world a break from our trash. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 



 Title Original Format 
 

 

Figure   1: Book Cover - 2001: A Space Charcoal Paper and Inkjet 

Figure   2: New York Times Art Section Illustrator, 11 in x 17 in 

Figure   3: Magazine Spread Illustrator, 11 in x 17 in 

Figure   4: Nature Poster Series Illustrator, 24 in x 36 in 

Figure   5: Utopia Poster Illustrator, 24 in x 36 in 

Figure   6: Utopia Brand Illustrator, 11 in x 17 in 

Figure   7: Utopia Facade Illustrator, 11 in x 17 in 

Figure   8: Romeo et Juliette Poster Illustrator, 24 in x 36 in 

Figure   9: Social Media Posts Digital, 1000px x 1000px 

Figure 10: Brand Activation Promo Video, 2000px x 2000 px 

 
 
 
 
 
 
 
 
 
 
 
 
 

 

 



 
 

Figure 1: Book Cover: 2001 A Space 

 



 
 

Figure 2: New York Times Arts Section 

 



 

Figure 3: Magazine Spread 

 



 
 

 
Figure 4: Nature Series Poster 

 



 
 

Figure 5: Utopia Poster 

 



 
Figure 6: Utopia Brand 

 

 



 
 

Figure 7: Utopia Facade 

 



 
 

Figure 8: Romeo et Juliette Poster 

 



 
Figure 9: Social Media Posts 

 

 



 
Figure 10: Brand Activation Promo 

 

 


