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CLIENT FOOD NEEDS AT COMMUNITY FOOD PANTRIES

COOKING AS A BARRIER TO USING FOOD
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CSU Extension Program

Survey of 623 clients at mobile and brick-and-
mortar food pantries in Mesa County to assess
gaps in the food pantry system

10-week CSU Extension Internship
Summer 2021

FOOD PANTRY LOCATION & CLIENT DISTRIBUTION
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* 59% said it’s because they need other cooking

¢ 17% said it's because they don’t have access to a
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CSU EXTENSION RESEARCH QUESTIONS FACTORS INFLUENCING FOOD PANTRY CHOICE

28% of clients can’t use some of the food because of dietary
restrictions

Food preferences are not the main determinant in choosing a food

pantry
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