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Artist Statement:

My artistic practice, ever evolving, takes on different topics depending on the medium. Within my graphic design practice, | like
to create branding collateral and promotional materials that suit the individual client’s vision. Within my physical artistic
practice, | create art that evokes a desire for belonging by drawing on nostalgia and abstracts of humanity. | am not one to limit
myself; | relish an opportunity to try something new and step out of my comfort zone.

Within the realm of graphic design, my process looks as such: research; ideation; translate to digital; refine; and finalize.
One of my favorite aspects of new projects is the research involved in the process. With each new client, it’s important for me
to understand the business of what they do so that | can create visual representations that accurately convey who the
client/entity is. It’s an opportunity for me to create new pathways for understanding communities that | have no part in naturally.
It also allows me to be exposed to different artistic styles, ways of designing, or avenues of execution.

The next phase, the ideation phase, is an ongoing aspect of my process. I'd like to say my process is linear, but there are
times when, through visual translation, | need to do more research, ideating, or sketching to fully flesh something out. With
translating to digital, this is purely taking the sketches I’ve outlined and recreating them in the appropriate programs, like Adobe
Photoshop or lllustrator. The last two steps, the refinement and finalization process are quite similar. When refining, | take the
rough visual translation | created and mold it into something beautiful, aesthetic, and effective. The last step, finalization,
consists of the very last touches | would make on a project to ensure continuity and quality.

As an artist, | love being able to undulate between different mediums depending on the motivation | have. My formal
artistic education taught me different methods of creation, including printmaking techniques like cyanotyping, linocutting, and
lithography, whereas my literature education taught me creative expression through poetry and creative nonfiction. Being able
to utilize both the written word and visual representation allows me to be fully expansive with my output and create meaningful,
fulfilling pieces that are a true representation of the self. A lot of the materials | tend to use in my physical art include graphite,
cyanotype, and ink. However, I’'m moving in a space where mixing these materials with less conventional ones such as colored
pencils and yarn are intriguing to me as well.



For me, art is about creation and representation. It’s a form of expression. It’s a means of communication. It is beautiful,
and it is ugly. At its core, it is human: just as nuanced as we and consistently evolving.

Title Original Format (w x h)

Figure 1: Cedarhurst Coffee & Books | Branding & Collateral Photoshop & lllustrator

Figure 2: La Bohéme Opera Poster Photoshop, 24 x 36 in

Figure 3: All Hallow’s Dunkelweizen | Branding Photoshop & Illustrator

Figure 4: Preservation | CIIPE Poster Photoshop & lllustrator, 16 x 22 in
Figure 5: Joe Blake Center for Engaged Humanities | Branding Photoshop & Illustrator

Figure 6: ADF-7 | Sci-Fi lllustrated Book lllustrator, Procreate, & Photoshop
Figure 7: The Daily Slice | Branding lllustrator, Procreate, & Photoshop
Figure 8: The Devil Wears Prada Poster Procreate & Photoshop, 16 x 22 in
Figure 9: D Brown Bag Sticker Set Procreate & lllustrator, 5 x 3 in
Figure 10: Now Spinning | Music Poster Series Photoshop, 16 x 20 in

Figure 11: D.F. Sunburn Tour Poster Photoshop, 16 x 20 in
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Figure 1: Cedarhurst Coffee & Books | Branding & Collateral



rt
e® Eoxtolting
314 East Mountain Avenue

Fort Collins, Colorado 80524

(970) 555-4008

fcoperahouse-cO™

DIVIE
SATURDAY

"' Pm
the

difference pepyee,

and
poof pedec\

b
elongs o

Figure 2: La Bohéme Opera Poster
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Figure 3: All Hallow’s Dunkelweizen | Branding
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Figure 4: Preservation | CIIPE Poster
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Figure 5: Joe Blake Center for Engaged Humanities | Branding
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Figure 6: ADF-7 | Sci-Fi lllustrated Book
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Figure 7: The Daily Slice | Branding
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Figure 8: The Devil Wears Prada Poster
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Figure 10: Now Spinning | Music Poster Series



Noth Amercan lour 2022

NOVEMBER DECEMBER

Figure 11: D.F. Sunburn Tour Poster





