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Artist Statement:

My journey as an artist can be explained in three similar words, Communication, Community and Computers. Visual arts to me
has always been like standing on a stage with a megaphone in front of a crowd of people. Design is a way to communicate with
others and connect with them emotionally. When I first began my journey as an artist, I didn't quite know what to say. With
limitless possibilities and an unknown number of listeners, I often questioned what I wanted to communicate through my art. In
recent years, I have begun to find my voice in standing up for what I believe in and that at its core is creating community. I have
used my art to fuel my passion for standing up against the oppressions and injustices we see in the world today in the hopes it
will educate others to help make change. I believe when we have equality and equity within our society, we will be able to thrive
as a community. Since then my interest has grown and I found my message to communicate, my next step was to find my
megaphone, also known as my medium. I began to learn how people communicate online in virtual spaces with the changing
digital world. This has led me to explore more electronic and computer-based arts such as graphic design and the electronic arts. I
am interested in the aesthetics, functionality and the ease of communication working with computers brings.

Within my personal explorations as an artist I am constantly looking for ways to communicate my message with the
audience while hoping that it will spark a conversation of their own. I believe the best artwork is work that gets people
talking. As of right now, I am experimenting with virtual clothing and its effects on our online personas. Within my work I
have been digitally modeling clothes and working on ways to bring them to life by mixing them with digital photography
as well as augmented reality software. Within this I am looking at ways we can change our online appearance and what
that means in relation to those around us within online spaces. In my work I am always looking to spark up a
conversation.



When working with clients to help bring their visual messages to life, I always try to use my knowledge of design to help
effectively communicate their messages and the emotional undertones behind them. I am an active listener who
understands the importance of the client’s voice within the project. I always see through that the client’s vision, passion,
and messages are the center focal point throughout the design process. Additionally, I find it important to make sure that
I am transparent and explain my process thoroughly, so the client feels involved and welcomed within the design process.
I see the project through to completion and I always give an expected timeline, so there is always transparency within
the design process.
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Title

: Design for Democracy

: Petrograde App

: Design Brown Bag

: CSU Environmental movement Murals
: Secret Lives of Color Book Review

. Space Patrol Audiobook animations.

: COVID-19 infographic.

: Black Voices Matter

Original Format

lllustrator, Phone app, 1920 x 1080
lllustrator, Phone app

Photoshop, 8.5 x 11

lllustrator, 3ft x 12ft

Photoshop, 8.5 x 11

Illustrator, Tablet app

Illustrator, 22.5 x 11

Illustrator, 22.5 x 11
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Figure 1: Design for Democracy
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Figure 2: Petrograde App
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Her work was eoognized by Fom
Magazine, Diagrama Podcast,
Brazilian Graphic Despn Bienni-
al, Indigo Awards, A'Awards, etc.
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“I found it really
enriching to see
people that wouldn't
define themselves as
a brand designer or
maybe not define
themselves as an
illustrator or editorial
designer but we just
use their way of
thinking to
any project.”

Figure 3: Design Brown Bag




Figure 4. CSU Environmental Movement Murals



Figure 5: Secret Lives of Color Book Review
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Figure 6: Space Patrol Audiobook Animations
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Figure 7: COVID-19 Vaccine Infographic
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Figure 7: Black Voices Matter

https://vimeo.com/541365147



https://vimeo.com/541365147

