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* Indoors: 6 weeks before last frost « Part shade to full sun
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« Collect the flowers in the morning to avoid water loss ® Child = Adult
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Research

Basic and applied research inquiry with findings typically disseminated via

All - articles in academic journals and presentations at academic conferences " £n . . u =
* Identified 12 edible flower species that are of public interest and

p) Higher Education

Land-grant Focused academic education and training for undergraduate, graduate and tra d iti O n ally grown O rn am e ntally

professional degrees.

* Add recipes to the growing cards to provide ideas on how edible
flowers can be added to diets
* Make the growing cards accessible through CSU Extension

Universities

Extension
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Figure 2. Land grant university benefits (Tripp & Cummings 2019) flowering period, flavor notes, and culinary uses
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