


Artist Statement:
Anna Berman

As both a graphic artist and a printmaker, | strive to connect communication arts with fine arts. On the surface, these two
mediums may seem vastly different, one heavily relying on computers and the other on chemical processes. However, they represent
an evolution where printmaking introduces reproducibility and advertising to the fine arts world. This became the main idea behind
graphic design. As an artist, | am fascinated by this relationship and how these two media are both compatible and contrasting. In my
prints | create rich color and subtle texture, and then juxtapose those with the graphic lines of written word. | have learned to work
abstractly with my prints, putting lines and shapes down and then reacting to those. This method has allowed me to constantly
discover new compositions and challenges me to adapt to new challenges | encounter. | can then take what | have learned and be
much more experimental with type and graphics.

My work represents finding the most creative and unique solutions for different communication purposes. It is my job as a
graphic designer to make each advertisement or company stand out. | use my printmaking background and interest in fine arts to
make my graphics have a personal touch and differentiate them from other computerized designs. | apply this to my graphic design
work by sketching and visually brainstorming with my client to create something that suits their business. This allows me to have a
conversation with the client in my own visual language so that we are on the same page. It also involves making many versions of
the final product and continually tweaking it, and not just jumping on the easiest solution. This brings a more personal touch to each
design | create so that each client has a unique piece of art as well as an advertising agent.



Title

Original Format

Figure
Figure
Figure
Figure
Figure
Figure
Figure
Figure

Figure

O © 0O N o o b W N =

Figure 1

: Don’t Feed the Animals

: Groove Studio Logo

: Groove Studio Paneling

: String Cheese Incident Album Cover
: 5280 Article Design

: “Jaunt” Typeface

: Slingshot Cold Brew Labels

: Kafka on the Shore Book Cover

: Tasting Tangier Article

Hydrophobic/Hydrophilic

Lithograph, 22 in x 30 in
llustrator, 5in x 5 in
Photoshop, 11in x 17 in
lllustrator, 12.375 in x 12.375 in
llustrator, 11 in x 17 in
lllustrator, 11 in x 17 in
lllustrator, 11 in x 17 in
llustrator, 11 in x 17 in
llustrator, 11 in x 17 in
Lithograph, 18 in x 24 in



Figure 1: Don’t Feed the Animals
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Figure 4: String Cheese Incident Album Cover
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and you probably wor't find

a sea of gray cubicles or

closed-door offices. More
Tikaty, you'll sea groups huddled
around laptops in lounge areas that
are more comfortable than your own
living room; individuals standing in
front of raised desks and Skyping
with clients; or colleagues (beers
from the company kegerator in
‘hand) brainstorming on a wall that
transitions from a white board to a
Projection screen via an app.

the evolving economy, there’s no
denying 9-to-5 corner officelife is a
thing of the past. By 2020, it's
estimated that 50 percent of the
American workforce will be freelance.

On the surface, that sounds great.
Wark from the ski lodge! Forget

Businesses are now
talent: 44 percent of the metro ares’s
population has a bachelor's degree or
higher (the national average is 33
pement), a stat that likely influenced
the recent dedsions of tach
behemoths Google and Twitter to
open offices on the Front Range.
Here's a look at why six more

igs have moved—or soon will

not disappoint their parents after all.
following the

But this new world also brings a
plethora of questions: How can
companies design office spaces that
encourage valuable face time for
employees who could do their jobs
remotely? How can gig workers tum
chance meetings into paying work?
How can company leadership
manage and inspire the generational
mixes in their ranks*

Denver is the perfect place to
pose those queries: Forbes has
named our fair city the best place for
business and careers two years in a
row; our residents are younger and
more educated than the national
average; and more than two million
square feet of office space is planned
for downtown Denver in the coming
years. Read on to find out how to
make the new workplace work for
yDIL
Danvar's Got Talent

In the rapidly growing Mile High
City, you can sit back and let the
Jobs come to you. Grads who tarned
down offers elsewhers for Colorado’s
sunshine and emiable lifestyle might

st s g events!

transition—their headquarters from
other west-of~the-Missi sippi locales
(including Boulder!) t Denver.

Vertafore | Headquarters
Industry: Insurance technology
Moved from: Bothell, Washington
When: May 2017

“Drenver has s0 many things going
for it—an existing top-level talent
pool, a burgeoning tech scene, and an
overall environment

conducive to helping us grow both
our busines and the business of cur
customers.”

Kero | US. headquarters
Industry: Technology

Maoved from: San Frandsco
‘When: November 2016

“When we started looking at places
around the United States, we had to
consider costs, time zones,
compatibility. Denver kept coming
back to the top. We looked at Denver
and saw a city full of talent and
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Figure 5: 5280 Article Design
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ready-to-drink coffee i : Nut i_liD‘rII Fac‘!sﬂ

PACKED WITH A PUNCH
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If you taste something like
never before when you sip

ngshot, then you get it. =
Slingshot isn't your average : Erdven
cold brew. We set out : :
craft the highestquality,

brew that is

light, bright, juicy and fruity
S o he hiksgs e ks

d love thot make insanely

cold coffee.

ready-to-drink coffee
PACKED WITH A PUNCH

COFFEE C3

)

Sodium ey
Total Carbonydrate (g

If you taste something like
never before when you sip
Slingshot, then you get it.
Slingshot isn't your average
cold brew. We set out to
craft the highestquality,
besttasting cold brew that is
light, bright, juicy and fruity
~ all of the things we know
and love that make insanely

delicious cold coffee.

BLONDE Ingredienta: Fitarsd watsr

ESPRESSO and freshly roastsd coffes

OV BREW Mot weight 11 Aud cunces
keep refrigerated

IF you taste something like _ ' su"ﬁm‘lI

never before when you sip f i . EOFFEE C2 el I
Toy Viloem iaEad 01
i

Slingshot, then you get it. b

Slingshot isn't your average = " Ingrediants: Fitered water
cold brew. We set out to N and freshly roasted coffes
araft the highest-quality, Mk waight 11 fuid avnces
besttasting cold brew that is -

light, bright, juicy and fruity 3 i il et

— all of the things we know

and love that make insanely

delicious cold coffee.

Figure 7: Slingshot Cold Brew Labels
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“An insistently metaphysical mind-bender.”

~Tie New Yori Times
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Figure 8: Kafka on the Shore Book Cove
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Figure 9: Tasting Tangier Article
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Figure 10: Hydrophobic/Hydrophilic
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